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Your shoulders beco
more naturally lowered when
the muscles relax.

NithSoft, breathable materials for ultimate
comfort and convenience.
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www.smbiotech.kr

Dual Protection System:
UV Sterilization &
Selective Filtration

Aqua Ampoule All In One Lotion

Phoshop Hyaluronic Acid Tone Up
Cream

~ Aloe Ampoule

Brewer’s Yeast Biotin Hair Loss
Serum

Brewer’s Yeast Biotin Hair Loss
= Ampoule

Ceramide barrier ampoule

Niacinamide calming Cica
ampoule

EGF Peptide Pore Ampoule

Hyaluronic Acid Elastic
Ampoule

R&D Center Rm# 402-1, Ga-dong, Silla-TechnoVill, 90, Dangjeong-ro, Gunpo-si, Gyeonggi-do, Korea
Nanjing Of ce & Factory No. 18, RunHua Road, XiXia Economics & Technical Development Zone, Nanjing, China



The Dream Next-Generation Material ‘Graphene’:
Opening the Future of Wearable Healthcare
That Addresses Running Injuries and Daily Fatigue

Amid the Running Boom,
G-THERA POWER PATCH Presents an Innovative Recovery Solution

This product is gaining recognition as an innovative recovery solution designed specifically for runners. Its ergonomically engineered joint-type design
allows the patch to adhere seamlessly to highly mobile areas such as the knees and ankles, ensuring stable care even during intense physical activity.
Utilizing graphene's far-infrared emission technology, the patch delivers heat energy deep into the skin to help improve blood flow—making it an ideal
solution for active seniors, home-training enthusiasts, and individuals seeking faster recovery after injury.
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-Middle-aged and older individuals experiencing knee or back discomfort @ ALB REA

-Those who frequently exercise or engage in outdoor activities #1013, 127, Beobwon-ro, Songpa-gu,
-Those experiencing persistent neck, shoulder, or back pain in their daily lives Seoul, 05836, Rep. of KOREA

. . . . TEL +82-2-6929-3342
-Office workers who sit for long periods of time FAX +82-303-3442-3341

E-mail: anbkorea2016 @naver.com

Recommended for:

-Those who work standing for long periods of time

INQ No. D1078
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GT compound raises body temperature by around 1° and promotes
blood circulation within the human body through far-infrared rays.

The Secret
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If the body temperature changes by 1°C
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www.DongBangAH.com

VETERINARY
PRODUCT
INFORMATION

DONG BANG CO,, LTD. is
top leading animal health product manufacturer
in Korea since 1977, specialized in antibiotics,
hormones, probiotics, vitamins and mineral
products

G

22-75, Gunnae-gil, Gosam-myeon, Anseong-si, Gyeonggi-do, Korea
Tel. +82-2-573-5266 Fax. +82-2-578-5597 E-mail : db@dongbangah.com
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Dragonfly,

TAILORING SCISSORS

Introducing the Dragonfly, professional tailoring scissors

The Dragontfly, tailoring scissors are
manufactured through special heat
treatments on high class steel.

When cutting cloth, the cloth will not
shrink and a clean, precise cut will result.
Furthermore, the molded handles of the
scissors reduce exhaustion and provide
the user a comfortable grip for better
working efficiency.

284
250

(HEGA)

HEGA Corporation

Head Of ce & Factory. Korea
(82+41)956-8888 (82+41)956-8700-Fax
http://www.hegacorp.com

U.S. Branch

(1+909)673-1791 (1+909)673-1891-Fax
E-mail: hegausa@gmail.com

China Branch

(86+21)6219-0185 (86+21)6219-0157-Fax
E-mail: aichan@hegacorp.com
Vietnam Branch

(84+28)3620-6178

E-mail: aichan@hegacorp.com










Aromu

Nature and Time, Heavenly Environment

‘ Fromwell Gift Sets

Feyrmentedd nadde froem Framisell beanp you deop il wxtichying Navoes thanks to ingrediopts
sirurcid fecarr Beautiful natural ensfroniridhts and grown undér pristize beal eomdithond

Mext efly tHat, Frormaef] uses sinetly Eciitional Ermsintin g = gues wih grest - 1o
pediver heafthy and dedcioos products

124-1, Nongan-gil, Jangheung-gun, Jeollanam-do, Republic of Korea
TEL. +82-61-453-14956 E-muail. fromwvell1 108@daum.nat
Website. www fromavell com/eng/



SUWING

Enjoyable Screen Golf Game with Structured Practice and Lessons




WwWWw.swingpang.com

We are now in the era of screen golf facilities even for golf practice

Now you can become a single-digit handicap golfer
more scienti cally, more systemically, and more enjoyably!

= Equipped with four high-speed camera sensors (reproducing realistic ball- ight quickly and accurately from all sides)
= Providing a variety of practice modes for different situations

= You can enjoy a realistic screen golf game with high-resolution graphics

= Check your ball quality analysis report, as well as videos of your swings anytime, anywhere on your PC or smartphone.

= With Live Manager, you can monitor and control your hitting session online.

410-412, Building 1, 495 Parang-ro, Seo-gu, Incheon-si, Republic of Korea (Cheongna-dong, ACE Hightech City)
T. +82-1544-5680 Digital Catalog. https://onlinebooks.co.kr/books/kbwn/ E. jglee@swingpang.com



& MAGMNIFYING mirror
« LED myirrar

REASONABLE QUALITY SYSTEMATIC « HAND mirrar

PRICE STABILIZATION FACILITY « COMPACT mirror
| . « TABLE mirror

« WALL mirror
« COSMETIC ACCESSORY
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BIOTHERM CLARINS

From mirror processing to finished product manufacturing!
MAKE PRODUCTS

i Mirror and glass processing manufacturing g
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D LA LUZ
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Discover Fair Beauty in Nature

“Nature is fair to anyone.”
Delaluz presents the fair beauty found in nature.

Like its name that symbolizes ‘light’ and ‘radiance’, for making everyone recover the
skin’s natural radiance, it contains naturally derived ingredients and patented recipes.

Present your tired skin time to rest and rebalance.

Through the ingredients directly experienced and carefully selected, keep the skin
that that changes from time to time according to the environment in good condition
with the customized solution of Delaluz!

o 1
“The fair beauty from n'ptuﬁlve discover its value.”
. i
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Whitening Toner Whitening Emulsion Whitening Ampule Whitening Cream
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Delaluz Glutathione Green Delaluz Green Active Biolance Waterfull Biolance Waterfull Biolance Waterfull Face
Active Cleansing Oil Daily Sun Cream Cleansing Pack Eseence Mist
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from; sea Soothing Cream from; sea Tangle Calming Delaluz Facell Skin Lifting Delaluz Facell Skin Lifting Dela Active Booster

Gel Cream Ampule Cream Warm up Cream

INQ No. D1024

]:‘HE'I L'ﬁll LUZ DELALUZ Cosmetic Inc. R.12213, 1, Hallymdaehak-gil, Chuncheon-si, Gangwon-do, Republic of Korea
r T. +82-70-4741-0325  F. +82-50-4047-5552  E. delaluz2019@nate.com  http://delaluz.biz/eng/
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Grown in clean Carefully roasted and

constal waters, lightly seasoned
where nature shapes lo preserve the troe*
the finest seaweed. = flavor of seaweed,
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€ MESOPHARM

MesoPharm will respond to customer
requests and needs with the
highest priority.

MesoPharm CO., LTD, which specializes in cosmetics
manufacturing and development and has a number of
its own brands, |s a solid company based on creativity,
planning, and synergy, with its brand and OEM/ODM/
OBM manufacturing growing together every year.
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Cover Story

By Kwon Su-on anisuon@naver.com

A New Wave of Opportunity at One of East
Asia's Top Gift and Home Goods Exhibitions

The Shanghai International Gifts, Cultural and Creative
Products, and Home Goods Exhibition, commonly known
as the Huali Exhibition or CHN GIFT EXPO, is set to return
for its 27th edition on June 26-28, 2026, at the Shanghai
New International Expo Centre.

Organized by Shanghai Yahui Exhibition Co., Ltd., the
event has established itself as one of the most prominent
gift and home goods trade platforms in East China,
drawing over 300,000 professional buyers annually.

YTOETTUUEOTTWUOOLETTOIUMENIUEUIOUULEOELP TOT UEAT UL
to department stores, corporate purchasers, and
international buyers, all converging during one of the
year's golden procurement seasons.

The exhibition spans tens of thousands of square meters
and brings together suppliers and manufacturers across a
PIETENUEAOTEENTTOURT UauSBURIOUNEE Oul B TENIGur OELEUEQEL
gifts, kitchenware, daily necessities, home textiles, home
decorations, small appliances, travel goods, digital
products, eco-friendly shopping bags, and China-chic
cultural and creative products.

The event also features lifestyle and leisure categories
such as ceramics, sports and outdoor gear, beauty
products, bags and leather goods, and fashion accessories.
A strong emphasis is placed on original design and
creative innovation, with the expo positioning itself as a
platform that protects intellectual property while

showcasing trending brands with distinctive artistic
concepts.

The event's focus on home goods and consumer
products arrives at a time of notable shifts in global trade
exported $42.7 billion worth of consumer goods in 2024,
PUTUTITOYT00O100UT YO TUEOEOENROUNIEITI O 3AYY
billion in annual consumer goods exports by 2030.
goods exports rose 6.6 percent year on year, reaching
record levels. Industry leaders have described this growth
as a structural shift rather than a temporary trend,
EYUEUROTRIOTUO PO TUTOOEEMIUUUNDO* OUTEQuxUOE UEN
quality, fueled in part by the worldwide popularity of
*OUTEQEUOIU0Td
market was valued at approximately $8.93 billion in 2024
EOERUux<UOTT ENTEWOTUO PUEREIEOO x OUOEIEOOUENMUENTuO TukiNy
percent through 2030, driven by rising disposable incomes
EOEEOOUUOTUET OEOELOUIOEUINT OTUTAIT SERT Ol
products.

These trends suggest that international sourcing events
like the Huali Exhibition will remain vital gathering points
where global procurement professionals can discover
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Skincare Product

Capsule Cream

[INQ.NO. 2603C02] - UpTu/0EBOUOY UUE40BOENTL ExUU0TY
Cream is a premium anti-aging skincare product designed to
meet the growing global demand for the radiant, dewy skin
(TELTEGETEOO110a000aO0UlPIT*1ETEUlA!

Going beyond the conventional whitening-focused
ExxUOEETBOr*1ETEV(AITOUEITEOWEITT00IT 0080 IOEIDUED
energy to deliver a luminous, glowing complexion with
YRUREQaunOxUOYTEulOEURERAEOELr UOOT LTS

STTEVTEOIEOUTUUOEROOWR T UOUEOOURO TWEEDEOE TN
luminosity, and resilience. To achieve this, it incorporates
idebenone, a powerful antioxidant, along with kakadu plum
extract known for revitalizing and energizing the skin.

Idebenone is processed through advanced liposome
(TETO000TaP TOETUNTODrEEGU0AuT OTEOETUnOTUTEDT OluUIEEDIa
EOELOERIONATUTTLETRY TUuOTRILEOIRORIEEOLETOT yIUET Ty
into the skin layers for lasting, visible results.

WOTUECEOUNITEIOUTOUT TuxUOEUEUWEDUROERY TUEEXUU0Ty
formulation, developed using a patented spontaneous
EExUUOTLOEOUIEEIOROTWTETO000Taul REOUUDY Tul0x - DT

3100ux U0 DT IEVTETOO00 Taul FTEDY 102l OEEXUUOENT UEERY Tu
ingredients within the cream and releases them instantly
UxOOUExxPEEROOUOERIODAIOTUEEIOUX D00 SERT O aul Ol
optimal skincare performance.

31TuxUOEUELTEGETTOECE0DY 1 ELEROOOULRIEROTH0
dermatological skin sensitivity tests, making it suitable for

!

safe use even on sensitive skin types.

(WTOOEUEUENI UOEROOENET Dy EEROOUIOUEORIPUDOOITIEOEY
PT0T00 TUllOOWT Tr*OUTEY ,, D0BU0UALOTOOEIEOEAIUTI2E T
The cream has also completed registration with the European
"/ —/iEOEL " T00E i~ , /7 WIUIEERUTHOTWIIUOOTUEUT EDEDRIA100
international markets.

In recognition of its technological excellence and proven
1SEEEAMTTENTEOUPERUTOTENEiOUITTulY1ki21000  PEUES(IU
platinum silver packaging conveys a premium aesthetic that
UTRTENTTIEVOEE TUsxUTOBUOAEROOWUTOEWTEXDO TWIOEE A7
*1E1EUa0EOEUEEX 1§

- UDTu(OUTUOEROOEN" * 0o+ ERBUETIOEEREOUOTREEOOXE A
EOOOIYTELOETOTEUEROTOEDYDE UERIAEITTuTUTOETOIy
beauty. Through continuous research and innovation, the
EOOXEQAETYTI0XUUETTUEOEW FTERY TWODOEEUTuxUOEUEIUITE,
TOEOUUETTux10x01uP OUOE PYE Tu)0ul Ol T0IIEEUTE

The company maintains strict quality control standards
while expanding its presence in international markets. Its
cosmetics are exported to more than 30 countries across Asia,
Europe, and South America, gaining recognition through
diverse global distribution channels.

Guided by a philosophy that beauty originates from each
x 100007040080 LETEUEENT U TTLEOO X EOAUEOOHROUTULO RX00U Ty
EEYEOETEEOUOT1REWTETOO0O TR WEOEWT rOTEWOUOUIEROOUL
PO IIUTOTUTT OO Tu0UU T x UUEROUEUELUDUT Ev*1ETEU A
brand worldwide.

3u - UpTu(OUTUOEIROOEN" * Ofu-+UE A
#504, Bldg. C, 131, Gasan Digital 1-ro, Geumcheon-gu, Seoul, Korea
Tel: (82-2)6959-1366
SIOBMIUxxQUaORTIOEIO
GIERNTTYxomb b PIOBIOIEEOY
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Household Goods

Coffee Cups

[INQ.NO. 2603C03] ™ TEUL23TOEN" *OF T1u** Uxul RXEOEU(TTy
ETEVOWO10TUTIOETUNNTOROTY = TEUN25TOELO UTWOIOELOT Py
cup-and-saucer format designed for warm, stylish moments
at the table. With its heart-shaped handle and softly rounded
GOTOUTYTOITTWUTRETYTUEN P TT0OOEOREOOOETEN
immediately catches the eye.

The design combines visual appeal with practical comfort
ITUOUT T TOTUOUNRATUEOEIEEIEOET EIEUDY TELIOUO - FIUTEL

xUTUTOUTELEUEIOOT xR TENEOFTTEUxuPbI TEIOEIETOO TWEUET Uiy
making it suitable for both daily use and gift selection.

Tableware and Cutlery

VOEOES " OF T UxUEUTROIOEUET EnOulP Oullad TG EYTIEOE
Pleats, each expressing an elegant French table mood through
UTrOTEWTEXTUEOELYIOIETTDOUXUTEMTRIOUTAS T TuxdTETGEUTy
made with corundum-based material, which gives them
strength exceeding ordinary porcelain while keeping the cups
noticeably light in hand.

VOEOEy"* U001 UauT RUTOE U TELUOX TRUBEEITEEIOOUX TTUTuPOIT:
TOTTREEVTTUNAETITOTERTOWIOWS TUITUOENOIOTU*OUTED
dining, and dessert service. The lineup includes spoon, fork,

silver texture that creates a quiet sense of luxury.

Made of stainless steel, the cutlery is designed for
durability and reliable long-term use. Its classic appearance
allows it to coordinate naturally with a wide variety of table

home dining, entertaining, and café-style presentation.

Export-exclusive Ceramic Sets

, A2 &00E1" 10D 0u201 Ou** Uxuk Zu2 10U TROUTUX VT T Ty
TOETOEUOP OUEOE TETUIEMENTuxUTUTOYTEROUTTi&ATO0 I
National Museum into a modern vessel for everyday
through embossed detail and gold-toned decoration.

, 4206 To0Tu/OUETOERON10UTIEQETG TRUTu0OPT Ui OYOTu210
k/u00UxBUT EvE auEub TR Tux OUETOEROUEOYOTuPBI TIUOE TUTOE AT
PITWPOROPTUOORIULNITEIOUTUETTOITTIO A ORUTEGE
TIRETOOENEUxUETITON EsiOUOTENxOURO TLEOE SENT Ol
stacking.

Sseueim is a lifestyle company that proposes improved
everyday sensibility at a reasonable price. Through tableware,
cookware, bedding, rugs, and home décor, it continues to
xUTUTOlx UEEREENX UIOEUEINUTEX TEEETUINTONP TOTWOFT RO TIEY
EUOEEWTOTEROOUTIOUT 1000 SEPENOORO TWIIOUTEOEN—EY U
Smart Store.

J3TT+DIM0224$( , wuwmw
C-201, 168, Gasan digital 1-ro, Geumcheon-gu, Seoul, Republic of Korea
Tel: (82-10)8881-0774
E-mail: samlee@ssueim.com
GIERIuPPPIIUIOEIO
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Household Goods

Leather Goods

[INQ.NO.2603C04] -1 . , 120006 EQON0uTEIOUTUELOIONOERULL
design that removes unnecessary embellishments while
maximizing the natural texture of genuine leather. The
VODOEDDUTUELO P U T TP ET (uOOEIUUEN ur Ol TTUTEOEX
considering both daily usability and portability. Internal
storage is designed with only essential compartments to
1SEO0a0UTEGPATUEEUEULEOELERIUS

The leather aging deepens with use, demonstrating the
company's enduring value over time. This product represents
a lifelong collectible leather wallet that can be kept and used
for years rather than following trends.

STTEOOXECOFT P OERIBOELOOE T00uPEI TORINUB O
PEOTIEONTEROONL  (—BUEVEITTEHIOOEOP TIEITIONOTY
leather and comes in brown and navy colors. PLAIN utilizes
both calfskin genuine leather and cowhide genuine leather,
OFTUOTUECTRITOURY TLEOIOUIXENTYTOEIUEIO TUEIEEOUOE Y AWEEUOY
brown, deep pink, turquoise, taupe, oak brown, and pink.

VOUTUOOETOUEUTUETUDTOTEEUTUUTOREWEDUIOTUUEEETOUOURT U
that shape a businessman's initial impression. These wallets
UTOY TLEQur YaO Tu0O0T O 0L TODy EEONOEEEUDOOUIUE TUEUs
company anniversaries or welcoming gifts for new
employees. The meticulously crafted genuine leather
transcends mere functionality, becoming a symbol of
professionalism and sophistication.

Fountain Pen Case

-1, 0U0UEIOW/ 10w "EUTUETEITTUX TOEEUTuxUOEUED
designed around the moments when hands most frequently
reach for writing instruments in daily life. The slim design
focuses on fountain pen storage and protection functions.
Following the product slogan of being more durable and
simpler beyond perfection, the functional aspect of protecting

the product is emphasized.
3TTEOOXEQa0F TP OuiOUOIENOux TOEEUTUOOE T0UAL
204 1$80OEETPNTEOP TOETTTOUIOTWTEITTUEOE
aluminum sheet, available in wine, camel, black, gray, olive,
and navy colors. PIENO also combines cowhide genuine
OTEITTUPAITUEOUOROUOWT TTREULOT TUUELEUOEETUEOIOUL
selection including orange, black, red, camel, deep brown,
beige, gray, olive, and navy.

The company acknowledges the value of writing and
understands that the texture and sound as a fountain pen nib
glides across carefully selected paper could be historic
I0OEIOUT U TTUTLOEITUXDTETUEITUEOUOM

21, ETRYT0DIROES IilOOWTTr*OUTEOUPOUELO TEGRO T
complete or perfect, embodying the brand's philosophy. The
EOOXEQuOEIOIEROUAINOP Oux UOEUEROOUEEDRIAEEWTEL - 1 - ,
Crafts Studio in Seoul, where artisans with forty years of
heritage handcraft each product.

OROM]
since 1987
R T AT Y =TT
23, Seoae-ro, Jung-gu, Seoul, Republic of Korea
Tel: (82-70)5045-0602
E-mail: pscho@orom.co.kr
GIERTaPPPII0OEN]
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ble prices! Trusted Quality!
Ir valuable investment right here, right now!

ion is to be trusted by everyone. Each and every gold bar we
ed through strict quality-control and honest distribution.
oricing policy and years of proven trust, we promise you a
safe and lasting investment in true value.

Jongno, Seoul, has grown based on quality and credibility.
pertise and integrity, we continuously strive to provide the
est quality to our customers at the lowest prices.

INQ No. D1070 23, Donhwamun-ro 10-gil, Jongno-gu, Seoul, Republic of Korea




Gold Bars for Investment Gold Bar
A smart choice designed only for investment A special

24K Pure Gold 24K Pure Gold Gold Bar Frame
(999.9 “Four Nines”) (999.9 “Four Nines”) Package
Gold-Tech Gold Bars  Investment Gold Bars

Themed Gold Bars

Special Stories to Commemorate

-y
X 5
i
24K Pure Gold 24K Pure Gold 24K Pure Gold
(999.9 “Four Nines”)  (999.9 “Four Nines”)  (999.9 “Four Nine
Valentine’s Gold Bars Cherry Blossom Pure Korean

Gold Bar “Rooster” Gold E

-741-9997 is08000@gmail.com : x.co.kr/best
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o at Center Seoul “3%

Seoul Halal Expo 2026 |s more than just a trade fair, it
fosters collaboration, idea exchange, and strategic
_*‘ partnerships among stakeholders

o . i) i**t
@m e@pmodi

www.halalkorea.tv
B halalkim@gmail.com 4 +82 10 5830 6650 £
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Market Trends

By Kwon Su-on anisuon@naver.com

Korean Leisure and Sports Brands Conquer

Global Markets

The Korean leisure and sports market is experiencing a
transformative moment in 2026, driven by cultural shifts
and evolving consumer behaviors that are reshaping how
*QUIEOUIOTET TupdlTur IOTUULOUIEOOUEERYDIRT UNEDEY
athletic wear.

This transformation extends far beyond the nation’s
borders, as Korean brands increasingly view global
expansion not as an option but as a survival strategy in an
increasingly competitive landscape.

The Cultural Revolution Driving Market Growth

The post-pandemic era has unleashed a cultural
phenomenon that industry analysts call “healthy
pleasure,” where Korean consumers seamlessly blend
health consciousness with recreational enjoyment. This
trend represents more than just increased outdoor activity;
it signals a fundamental shift toward “sports identity,”
where athletic engagement becomes a means of self-
expression and community belonging.

The transformation is particularly evident among
Generation MZ (millennials and Gen Z), who have moved

away from isolated home workout trends toward
community-based group activities like running crews and
TH0POTUEOUEUR3 TRUUTRIliUOOOEDYDE Uy UOTUUIOEOITERY Ty
that prioritize shared experiences and social connection
over purely functional athletic gear.

The numbers continue to support this momentum. While
tennis racket sales famously surged by nearly 700% in 2022
and golf equipment transactions rose sharply during the
same period, participation levels in racquet sports and golf
have remained structurally elevated through 2025.

South Korea’s broader sports industry reached
Exx(ORIOENT0au*16 WIKHIKuURORO0H0uY IKWITRTEROT
sustained retail strength in sports apparel and equipment
EOEEOOr UOMOTUTENITTuxOUIIxEOETOREWUUTIVTEGTYOOYTE
into a more stable growth phase rather than fading away.

Korean consumers are increasingly drawn to specialized
sports activities that align with their personal aesthetics
and social aspirations. The emergence of “Gorpcore”
fashion trends among young hikers, who style outdoor
TIEGEGTYTUAEEAUIUTTIPTENRTOXBr TUTOPUIxOUU
equipment has transcended its functional boundaries to
become statements of personal style and values.

Environmental consciousness has also become a critical
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factor in purchasing decisions, with consumers demanding
products that combine high performance with
sustainability. This “necessary environmental” mindset
means that eco-friendly features are no longer optional
EEETOOWEUNMUITORENXUOEUERE TEVEEITURUMENITENRORUTOETY
buying behavior across all age groups.

STLTTOTUEROOELITTOTOEROOWTY T EOUERUROENXEYTUOUA
While consumers in their 20s continue to embrace
“Gorpcore” styling that transforms hiking gear into street
fashion, those in their 30s prefer “tech commuter looks”
that seamlessly transition from daily wear to mountain
activities. Meanwhile, consumers in their 40s gravitate
toward minimal, sophisticated functional wear that
maintains an intellectual appearance while providing
activity optimization.

The Korean leisure and sports consumer goods market is
ITOUUOETUTOROTWITORr EECLUTTO T OUEROOUPAITUERIIOED
xUOEUEGEEITTOUT U OTUTHOTWOWTUY TOEUTEIROT0aulx 1 EDyEy
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consumer needs. The athleisure segment remains a
powerful growth engine. Earlier projections anticipated
annual growth rates exceeding 20%, but recent market
analyses suggest a more moderate and sustainable
expansion path.

The South Korean athleisure market, valued at roughly
USD 7-8 billion in 2024, is now projected to grow at a
compound annual growth rate of around 6-7% through the
TEUCaulYHYURUTRTEROTUEXOEIOURO Tl LU T UpDT OLEENT TOUA
where boundaries between functional sportswear and
everyday fashion continue to blur.
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Leading Korean athleisure brands like XEXYMIX, Andar,
and MOLA have pioneered products that seamlessly
transition from workout sessions to daily wear. Andar’s
self-developed lightweight woven material “Airst”
TRTOX®r 10 ToUHOO0YEROOWEOOEXODOTUENTOT (pEw
performance requirements with wrinkle resistance and
lightweight comfort suitable for daily use.

/UOEUEIGOTWUTTIITUOUT TLOORIEDY 1 UrUx WEOEWREUTuxEO U
have successfully blurred the lines between sportswear and
casual fashion, creating entirely new market categories.

The outdoor apparel market presents a more complex
picture. Globally, the outdoor and activewear sector
continues to expand steadily, supported by rising interest
in camping, hiking, and experiential travel. At the same
time, domestic outdoor brands in Korea face revenue
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pressure from economic uncertainty and unpredictable
PIEITTUXEYTU0U

In response, companies have adopted “high-function,
high-value” strategies that emphasize technical upgrades,
lightweight materials, cooling technologies, and premium
positioning rather than mass-market discounting.

K2’s response illustrates this strategic approach. The
company has continued developing weather-responsive
products with enhanced UV protection and ultra-
lightweight materials suited to longer summers, while
UTrOpOTUECORO TWTETOO0OTON BEEUOULOT aux UOE UENROT Uiy

At the same time, lifestyle-oriented collections targeting
the “everyday outdoor” consumer have expanded,
demonstrating how brands are balancing performance
innovation with broader lifestyle appeal.

Golf and tennis equipment markets have also continued
evolving. Younger consumers, including women in their
1YUUTOEIOBORUTORENMOUTEXDOTUETOEOELIOULIAKRUTIEOE
performance-oriented golf apparel. Digital channel
adoption has further accelerated, with online purchasing
becoming mainstream across age groups, including older
EOOUUOTUPTOwxUTYBOUUOAUT 0T ELOOOSHO 140X 1EDEN AW
stores.

Korean Brands' Global Expansion Success Stories
The domestic market’s structural limitations —

BOEOUEBOTUET OO TUEX TOEUETEROTUEOEMOITOY 1ELEOO X1 (RIDO0Y
— have transformed global expansion from an optional
growth strategy into an essential survival tactic. Korean
companies are no longer viewing international markets as
secondary opportunities but rather as primary growth
10O TUEEXEEITOLOFUTUNOTUEOOTUREWEIDUERODE

F&F’s continued success with the MLB brand
TRTOXMr 100X TOUREETENTOOEENT RxEOUOOH ! aw
reinterpreting MLB’s traditional sports heritage as
contemporary street casual wear in key Asian markets,
particularly China and Southeast Asia, the company has
demonstrated how Korean marketing expertise and
localized brand positioning can generate strong cross-
border performance. Rather than simply exporting
products, Korean companies are exporting reimagined
cultural narratives tailored to local consumer identities.

This success stems from the understanding that global
expansion requires cultural translation, not just product
translation. By repositioning baseball imagery within a
fashion-forward streetwear context that resonates with
urban consumers, Korean brands have shown how they
can add substantial value through market adaptation and
branding expertise.

Korean athleisure
brands have
similarly targeted
markets where
wellness trends and
K-content
popularity create
favorable conditions
for brand
acceptance.

" XEXYMIX, Andar,
= and MOLA have

OTYIUETTETTOTUEX TOEEO< UORIONIAEOEE UNIUUENE S Oblaw

with Singapore, Taiwan, Japan, and other Asian markets as

stepping stones toward broader international expansion.
Product excellence continues to serve as a key

competitive driver. Rapid design cycles, agile production
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systems, and strong digital marketing capabilities allow
Korean brands to respond quickly to global fashion shifts.
This agility enables them to compete internationally based
not only on price but on innovation, design, and lifestyle
alignment.

Technology
integration is
becoming
increasingly
central to both
product
development and
customer
experience design.
Subscription-
based sports
content platforms,
immersive digital
campaigns, and data-driven personalization strategies are
reshaping consumer engagement.

Companies are leveraging advanced analytics to
understand purchasing behavior and lifestyle integration
xEYTU00nT OEEROTUOOUTuxUTERUTuxUOEUERUTEOO O T0EERGOU
and marketing communication.

The ability to collect, manage, and ethically utilize
consumer data has become a core competitive advantage.
Brands that move beyond mass-market strategies toward
BOERYBEUEMATEEUIIOOTUMOUIOTAUEUTUETYTUxOUBIOOT ElOL
build loyalty and sustain premium positioning.

Environmental consciousness has evolved from a niche
preference into a mainstream expectation. Korean brands
are investing in recycled materials, bio-based fabrics, and
improved production transparency to meet rising
consumer standards. Sustainability is increasingly
embedded into product development processes rather than
treated as a marketing add-on.

The concept of “necessary environmental” responsibility
UTRTEDUEOOUOOT Ui Rx TEIEROOUITENTOYBUOOO 10UEN
considerations should be standard features of products.
This shift compels companies to integrate sustainability

into their core strategies, reinforcing authenticity and
long-term brand equity.

Future Market Outlook

The Korean leisure and sports market remains
positioned for continued, stable growth driven by
enduring cultural trends. “Healthy pleasure” and “sports
identity” are no longer temporary phenomena but
structural characteristics of contemporary consumer
behavior. Demand for products that combine functionality,
style, and social meaning is expected to remain strong.

Global expansion opportunities appear particularly
xJ0ONROTHO0N  BRENP TTUTEUMUUENE S ORlauEOEIENTHIEN
EOOOTERYAIAEEETOTUEITEVEOEUEDFUMROOH (ITTWEOTWOTN
Korean brands are increasingly exploring North American
EOEuSUIOXTEOLOEIOT U TTUTETOEOELOUEDFTUTOWENT Ey
athleisure and performance wear remains robust.

Technology integration into materials science, retail
analytics, and digital content collaboration will further
EDFTUTOEITUEOO X T(BBY Tux0EAT A *OOXEOHTUITEN

successfully combine advanced fabric development, data
capabilities, and culturally adaptive branding strategies
will be optimally positioned to capture global demand.

As the market continues its transformation through 2026
and beyond, Korean companies that maintain a disciplined
focus on product excellence, customer experience
innovation, sustainability, and strategic global expansion
will achieve sustainable growth in this dynamic and
evolving sector.
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SKINVIANSION

SKINMANSION offers new value for a healthier lifestyle.

Bring back the natural vitality of your skin with just a small change in the bathroom.
SKINMANSION Vitamin Shower Iter delivers a special experience to the whole family,
combining clean water and rich vitamin care.

Our mission is “Changes in your skin in the bathroom, and energy of life.”

With natural ingredients based on scienti ¢ research, we will help create a healthier tomorrow.

T
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SKINVIANSION CO., LTD. T. +82-70-7456-1700 E. skinmansion@naver.com / link.angelco@gmail.com
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VITA ON
Travel Shower Filter

Just as you always pack essential medicines when you
travel, you can also pack shower Iters.

Our two types of Iters are designed for travelers who
feel discomfort in showers with unfamiliar water
conditions such as rust and hard water.

With its compact weight of just 27 grams, it will t
easily into your bag or suitcase when traveling

Choose between a shower Iter that improves water
quality and ghts bacteria, and a vitamin Iter that
offers exotic fragrance.

VITA ON
Vitamin Shower Filter

It puri es tap water more cleanly and also makes your
skin beautiful with milk ingredients and vitamin C.

A shower lIter for showers where vitamin C protects
the skin while using the shower at home, moisturizes
the skin with chlorine removal function.

Safe products tested by Korea’s of cial certi cation
authorities Eliminate more than 98% of micro-toxins,
foreign substances and residual chlorine.

It puri es the water and dissolves vitamin C to improve
the skin.

VITAON
Vitamin Honey Bubble Soap Bar

Whitening, Moisturizing, a Rich Bubble
Facial soap made from a special recipe with
vitamins and honey water.

It is made with a handmade pack made by mixing
vitamin tablet pills with powder and honey.

It is suitable for a light morning face wash and a
secondary face wash after removing makeup.
You can create rich bubbles without showering,
and you can use them with con dence by using
allergy-free raw materials.

INQ No. D1046

20-8, Mannyeon-ro, Hyangnam-eup, Hwaseong-si, Gyeonggi-do, Republic of Korea www.vita-on.com
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Howv to Fall

Asleep Fast?

Have you ever tossed and turned all night because you were unable to sleep?
To fall into a deep sleep, the brain wave should be in the theta state.

The EASYLab sound vibration mattress non-chemically activates the body’s
immune system, inducing the theta state necessary to fall into a sleep. -
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P HALCYON Bokoang, Bldg., 202, 14, Seoun-ro 6-gil, Seocho-gu, Seoul, Republic of Korea
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Pioneer

Food Products

Ready-to-Cook Wild Greens Rice

[INQ.NO. 2603C10] Bibim Namul presents a simple way to
enjoy Korean wild greens as a warm everyday meal. Made
with pesticide-free Korean greens grown in Goheung and
paired with mushroomes, it turns washed rice into fragrant
namul rice without soaking, boiling, or separate prep.

The line includes Gondrae, Sanchae, and Bujiggaeng-i
versions, each packed in convenient portions for easy
storage and room-temperature distribution. Cordyceps,
bunashimeji, and shiitake add texture and depth, while the
cooked rice can also be adapted into namul pancakes,
gimbap, soup, or japchae.

Its appeal lies in making traditional greens practical for
busy households. Instead of treating namul as seasonal or
labor-intensive, the product turns it into a quick pantry
ingredient with a 24-month shelf life, broadening the

xQUUBERGRURT Uni OUN T TEQUT2uT OO T10020TiEOOORO TUEEUOUULEDFTUTOls

meal occasions.

Instant Japchae

JAPCHAEIicious reimagines japchae as a hot-water meal
(TELDULUTEE2uOur Y TuOROUT Uiy ¥ UpEUOUOELTOEUNOOOET LEDES
Goheung-grown greens such as Gondrae and Korean
&OVETOUOEMLOTTUNITTEOIBENUERVIEEIROOIOTEMTURY Ty
noodle dish in a lighter, more convenient format.

VIEEUUT0UT@UBUT UOOUOREUOPEY 10T TuxUOE UELr IO SETUL

travel, outdoor activities, and quick lunches. The greens
0TOEUEOuI EUITAEUOOEEOEIEIO OUTLERUROERY TUREY OUITEOy
standard instant noodles, while room-temperature storage
and a 12-month shelf life make it practical for modern retail
and export channels.

STO0EOOETxupUul Ux TEBEGOAWT FTEDY UETEEUUT®xUTUTOY TUs
the identity of japchae while removing most of the
preparation burden. The result is a bowl that feels closer to
a composed meal than a snack, with the texture of noodles
balanced by the clean character of mountain greens.

Instant Soybean Paste Soup

Namul Soybean Paste Soup brings Korean doenjang soup
into an ultra-convenient format that is completed in about
30 seconds with hot water. Using freeze-dried processing,
the soup is designed to minimize losses in taste and
nutrients while keeping the texture of greens and
mushrooms lively.

Each block combines traditional soybean paste with
natural ingredients such as shiitake, green onion, and kelp,
creating a broth that feels savory and clean rather than
heavy. Its small, lightweight format also makes it useful for
camping, hiking, and overseas travel.

The Chwinamul version stands out for its pleasantly
EDYTUur ORUTCP TR TTWOY TUEOOGDOTUT RTEIUUEUEVOEE T T FOUNIOu
make Korean soup culture easier to access. With a 36-month




By Kwon Su-on anisuon@naver.com

UTT01u0 10800 FTUEQOUTux OUIEERRIAUEOENOO TIITUOUXUOEUED
stability.

Vegan Powder Meal

Korean Vegan Powder Meal develops early spring
Chwinamul into a drinkable meal replacement. The
formula blends pesticide-free sprouts from Goheung with
OUTEOREWXUOUIT EdTUEROUNLUURO TWUOIUETr OTWOEUROTUEOE
TUOEIOTWOEUTEITENOO0ITixOPETUPITIEOUYAEIOOEEQE
gentle sweetness.

Muscovado sugar adds a softer sweetness, while the
xUOEUE(lux0EQUTEEUT EuxUOUTHOuX U0 TEOEEE FTDOTIUT Ty
composition widen its appeal from children to adults.

/EEOTEbOux OUIEENTWIRECWUEET T0U0IBUix OUBROO T ELEUEwy 080 Tu
meal option for workdays, commuting, and outdoor use.

What makes the shake notable is the way it transforms
namul from a side dish into a wellness-oriented beverage.
Rather than masking the ingredient, it builds a modern
nutritional product around the identity of Korean greens
and their natural seasonal character.

Across the lineup, Damwoo emphasizes ingredients from
clean coastal Goheung, where greens are grown in open
rI0EGUOETUUTEEUTTATEOOENROOUN3 TTEOO XEDAkPkT , B0l
Food” system means contract farms are located within
about 8 kilometers, supporting same-day purchasing and
production for maximum freshness.

31TuxUOEUEIOEINOWTRTEWEWIOOTUET WD EEIROOEOEPUE AU
IIEOTPOUONOEIUEIOTUY TTEQETURrEEIROOEOELO U0lDX0TuO0Es

safety and
management
standards. Several
items additionally
carry halal, FDA, and
BeVeg credentials,
while the Sanchae
Bibim Namul version
is described as gluten-
free and non-GMO
ET00rIED

Founded in 2018 in a small eight-pyeong space in
Dohwa-myeon, Goheung, DAMWOO Agricultural Co., Ltd.
began with the goal of creating higher value for local greens
that were widely distributed as raw produce but remained
underrecognized by consumers.

Its growth has been tied to social purpose as much as
product development. The company operates as a social
enterprise, supporting local contract farmers while also
contributing jobs and services for seniors, multicultural
families, and lower-income communities in the region.

That local foundation has steadily expanded into broader
markets. Damwoo launched on Korean home shopping
channels, entered diverse online platforms, and exported
r U000 Tu OB T Ex20ENTOETIOUTWUTEETOOTUEOUOIUDT U
including Canada, New Zealand, Germany, Vietnam,
Mexico, Dubai, France, and Australia.

Recent results show continuing momentum, with sales
rising from KRW 326 million in 2022 to KRW 792 million in
2024, and exports growing from USD 10,000 to USD 87,000

further highlights the company’s progress.

* DAMWOO Agricultural Co., Ltd.
15-6 Bongsan-ro, Dohwa-myeon, Goheung-gun, Jeollanam-do,
Republic of Korea
Tel: (82-61)835-7375
E-mail: house4994@naver.com
Website: www.damwoomall.com
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K-perfume / K-Diyuser factory

Fragrance product OEM ODM manufacturing factory
(liquid type and solid type)

We manufacture the largest variety of fragrance products in Korea (about
14 types, with a portfolio of over 800 products) and are currently exporting
to the United States, Japan, Taiwan, Russia, and the Netherlands.

ventusacaqua
Room A401 in B-dong, 540 Misadae-ro, 2nd Hyundai Knowledge Industry Center, Hanam-si, Gyeonggi-do, Republic of Korea
Tel. +82-10-3730-3760 E-mail. info@ventusacaqua.com Www.ventusacagqua.com

INQ No. D1021




K-perfume OEM | Export Available
Ventus oc aoucr i -

coouLDoC

Aroma Therapy Diffuser

;
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Korean Fragrance OEM Factory (Diffuser, Car perfume, Perfume, Incense)

Specialized in customization *Goods in Photos Can be Exported and supplied

homepage : www.ventusacaqua.com

Email : info@ventusacaqua.com(sample request : $49), Transportation charges separate
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duStry since 199 Okdu Food is also operating food
ss. Okdu Food has been constantly developing under the
arecon dent that we are the competent partner

| p with various partner companies.
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1st Partner SMBIOTECH

From Agua within to
Aesthetic beauty realized

m

BER SMBIOTECH Co., Ltd. Rm# 402, Ga-do -TechnoVill, 90, Dangjeong-ro, Gunpo-si, Gyeonggi-do, Republic of Korea

T. +82-31-477-881 82-31-477-8819 E. k010k@daum.net www.smbiotech.kr



