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Dual Protection System: 
UV Sterilization & 
Selective Filtration

INQ No. F156

R&D Center Rm# 402-1, Ga-dong, Silla-TechnoVill, 90, Dangjeong-ro, Gunpo-si, Gyeonggi-do, Korea  

Nanjing Offi ce & Factory No. 18, RunHua Road, XiXia Economics & Technical Development Zone, Nanjing, China

Aqua Ampoule All In One Lotion

Niacinamide calming Cica 
ampoule

Aloe Ampoule

Phoshop Hyaluronic Acid Tone Up 
Cream

EGF Peptide Pore Ampoule

Brewer’s Yeast Biotin Hair Loss 
Ampoule

Ceramide barrier ampoule

Hyaluronic Acid Elastic 
Ampoule

Brewer’s Yeast Biotin Hair Loss 
Serum
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VETERINARY
PRODUCT

INFORMATION
DONG BANG CO., LTD. is

top leading animal health product manufacturer
in Korea since 1977, specialized in antibiotics,
hormones, probiotics, vitamins and mineral

products

22-75, Gunnae-gil, Gosam-myeon, Anseong-si, Gyeonggi-do, Korea
Tel. +82-2-573-5266    Fax. +82-2-578-5597    E-mail : db@dongbangah.com
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VETERINARY
PRODUCT

INFORMATION

GONADON�Gonadorelin)

Hormones
DINOPLUS�Cloprostenol)

Hormones

22-75, Gunnae-gil, Gosam-myeon, Anseong-si, Gyeonggi-do, Korea
Tel. +82-2-573-5266    Fax. +82-2-578-5597    E-mail : db@dongbangah.com

PROLIN�Dinoprost� PGF2α)

Hormones

PHOENYX�PGA)

Anti-viral Immune enhancer

FORTIS�Flunixine)

Anti In�ammatory
LINSMYCIN�SS�INJECTABLE

Antibiotics
FERRUM4U�200(Iron�Dextran)

Minerals

MEDETIN�Medetomidine)

Sedatives
ANTIMEDIN�Atipamezole)

Antagonist

GUARDIZEN
Egg yolk antibody

EQUADIN�Detomidine)

Sedatives

GUARDIZEN�M
Probiotics



Head Office & Factory. Korea
(82+41)956-8888 (82+41)956-8700-Fax
http://www.hegacorp.com
U.S. Branch
(1+909)673-1791 (1+909)673-1891-Fax
E-mail: hegausa@gmail.com
China Branch
(86+21)6219-0185 (86+21)6219-0157-Fax
E-mail: aichan@hegacorp.com
Vietnam Branch
(84+28)3620-6178
E-mail: aichan@hegacorp.com
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Enjoy and Learn SWINGPANG

Enjoyable Screen Golf Game with Structured Practice and Lessons



www.swingpang.com

  410-412, Building 1, 495 Parang-ro, Seo-gu, lncheon-si, Republic of Korea (Cheongna-dong, ACE Hightech City)

T. +82-1544-5680 Digital Catalog. https://onlinebooks.co.kr/books/kbwn/ E. jglee@swingpang.com 

Private Residence

Corporate Welfare Facility

Indoor Golf Range

Indoor Golf Range

Apartment Community Center

Golf Academy

Corporate Welfare Facility

Indoor Golf Range

We are now in the era of screen golf facilities even for golf practice

•   Equipped with four high-speed camera sensors (reproducing realistic ball-� ight quickly and accurately from all sides)

•   Providing a variety of practice modes for different situations

•   You can enjoy a realistic screen golf game with high-resolution graphics

•   Check your ball quality analysis report, as well as videos of your swings anytime, anywhere on your PC or smartphone.

•   With Live Manager, you can monitor and control your hitting session online.

Now you can become a single-digit handicap golfer

more scienti� cally, more systemically, and more enjoyably!
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“Nature is fair to anyone.”

Delaluz presents the fair beauty found in nature.

Like its name that symbolizes ‘light’ and ‘radiance’, for making everyone recover the 
skin’s natural radiance, it contains naturally derived ingredients and patented recipes.

Present your tired skin time to rest and rebalance.

Through the ingredients directly experienced and carefully selected, keep the skin 
that that changes from time to time according to the environment in good condition 
with the customized solution of Delaluz!

“The fair beauty from nature, we discover its value.”

Discover Fair Beauty in Nature

D
iscover Fair Beauty in Nature

Delaluz Glutathione Green 
Active Cleansing Oil

from; sea Soothing Cream



Discover Fair Beauty in Nature

INQ No. D1024

DELALUZ Cosmetic Inc. R.12213, 1, Hallymdaehak-gil, Chuncheon-si, Gangwon-do, Republic of Korea
T. +82-70-4741-0325 F. +82-50-4047-5552 E. delaluz2019@nate.com http://delaluz.biz/eng/ Kakotalk Instagram_of� cial WhatsApp

Delaluz Glutathione 
Whitening Toner

Delaluz Glutathione 
Whitening Emulsion

Delaluz Glutathione 
Whitening Ampule

Delaluz Glutathione 
Whitening Cream

Biolance Pure Calming 
Mask

Biolance Brightening 
Mask

Biolance Waterfull 
Mask

Biolance Skin Barrier up 
Mask

Delaluz Glutathione Green 
Active Cleansing Oil

Delaluz Green Active 
Daily Sun Cream

Biolance Waterfull 
Cleansing Pack

Biolance Waterfull 
Eseence

Biolance Waterfull Face 
Mist

from; sea Soothing Cream from; sea Tangle Calming 
Gel Cream

Delaluz Facell Skin Lifting 
Ampule

Delaluz Facell Skin Lifting 
Cream

Dela Active Booster 
Warm up Cream
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The Shanghai International Gifts, Cultural and Creative 
Products, and Home Goods Exhibition, commonly known 
as the Huali Exhibition or CHN GIFT EXPO, is set to return 
for its 27th edition on June 26–28, 2026, at the Shanghai 
New International Expo Centre. 

Organized by Shanghai Yahui Exhibition Co., Ltd., the 
event has established itself as one of the most prominent 
gift and home goods trade platforms in East China, 
drawing over 300,000 professional buyers annually. 
 ŲÌÕËÌÌÚɯÙÈÕÎÌɯÍÙÖÔɯÈÎÌÕÛÚȮɯËÐÚÛÙÐÉÜÛÖÙÚȮɯÈÕËɯÞÏÖÓÌÚÈÓÌÙÚɯ
to department stores, corporate purchasers, and 
international buyers, all converging during one of the 
year's golden procurement seasons.

The exhibition spans tens of thousands of square meters 
and brings together suppliers and manufacturers across a 
ÞÐËÌɯÈÙÙÈàɯÖÍɯÊÈÛÌÎÖÙÐÌÚȭɯ5ÐÚÐÛÖÙÚɯÊÈÕɯÌß×ÌÊÛɯÛÖɯŗÕËɯÉÙÈÕËɯ
gifts, kitchenware, daily necessities, home textiles, home 
decorations, small appliances, travel goods, digital 
products, eco-friendly shopping bags, and China-chic 
cultural and creative products. 

The event also features lifestyle and leisure categories 
such as ceramics, sports and outdoor gear, beauty 
products, bags and leather goods, and fashion accessories. 
A strong emphasis is placed on original design and 
creative innovation, with the expo positioning itself as a 
platform that protects intellectual property while 

showcasing trending brands with distinctive artistic 
concepts.

The event's focus on home goods and consumer 
products arrives at a time of notable shifts in global trade 
×ÈŲÌÙÕÚȭɯ2ÖÜÛÏɯ*ÖÙÌÈȮɯÈɯÔÈÑÖÙɯ×ÓÈàÌÙɯÐÕɯÏÖÜÚÌÏÖÓËɯÎÖÖËÚȮɯ
exported $42.7 billion worth of consumer goods in 2024, 
ÞÐÛÏɯÛÏÌɯÎÖÝÌÙÕÔÌÕÛɯÚÌŲÐÕÎɯÈÕɯÈÔÉÐÛÐÖÜÚɯÛÈÙÎÌÛɯÖÍɯȜƛƔɯ
billion in annual consumer goods exports by 2030. 
%ÙÖÔɯ)ÈÕÜÈÙàɯÛÖɯ2Ì×ÛÌÔÉÌÙɯƖƔƖƙȮɯ*ÖÙÌÈÕɯÊÖÕÚÜÔÌÙɯ

goods exports rose 6.6 percent year on year, reaching 
record levels. Industry leaders have described this growth 
as a structural shift rather than a temporary trend, 
ÈŲÙÐÉÜÛÐÕÎɯÐÛɯÛÖɯÎÙÖÞÐÕÎɯÎÓÖÉÈÓɯÛÙÜÚÛɯÐÕɯ*ÖÙÌÈÕɯ×ÙÖËÜÊÛɯ
quality, fueled in part by the worldwide popularity of 
*ÖÙÌÈÕɯÊÜÓÛÜÙÌȭɯ
,ÌÈÕÞÏÐÓÌȮɯÛÏÌɯ2ÖÜÛÏɯ*ÖÙÌÈÕɯÏÖÜÚÌÏÖÓËɯÈ××ÓÐÈÕÊÌÚɯ

market was valued at approximately $8.93 billion in 2024 
ÈÕËɯÐÚɯ×ÙÖÑÌÊÛÌËɯÛÖɯÎÙÖÞɯÈÛɯÈɯÊÖÔ×ÖÜÕËɯÈÕÕÜÈÓɯÙÈÛÌɯÖÍɯƙȭƝɯ
percent through 2030, driven by rising disposable incomes 
ÈÕËɯÊÖÕÚÜÔÌÙɯËÌÔÈÕËɯÍÖÙɯÚÔÈÙÛȮɯÌÕÌÙÎàɪÌŚÊÐÌÕÛɯ
products. 

These trends suggest that international sourcing events 
like the Huali Exhibition will remain vital gathering points 
where global procurement professionals can discover 
ÌÔÌÙÎÐÕÎɯÉÙÈÕËÚɯÈÕËɯ×ÙÖËÜÊÛÚɯÍÙÖÔɯÈÊÙÖÚÚɯÛÏÌɯ ÚÐÈɪ/ÈÊÐŗÊɯ
region.

A New Wave of Opportunity at One of East 
Asia's Top Gift and Home Goods Exhibitions

Cover Story By Kwon Su-on anisuon@naver.com

M
ar

ch
 2

02
6

22



CHA GIFT EXPO

Skincare Product

Capsule Cream
[INQ. NO. 2603C02] .ŲÐÌɯ/ÓÈÛÐÕÜÔɯ ÜÙÈɯ4ÓÛÐÔÈÛÌɯ"È×ÚÜÓÌɯ

Cream is a premium anti-aging skincare product designed to 
meet the growing global demand for the radiant, dewy skin 
ÛÏÈÛɯÏÈÚɯÉÌÊÖÔÌɯÚàÕÖÕàÔÖÜÚɯÞÐÛÏɯ*ɪÉÌÈÜÛàȭ

Going beyond the conventional whitening-focused 
È××ÙÖÈÊÏɯÐÕɯ*ɪÉÌÈÜÛàȮɯÛÏÐÚɯÊÙÌÈÔɯÛÈÙÎÌÛÚɯÛÏÌɯÚÒÐÕɀÚɯÕÈÛÜÙÈÓɯ
energy to deliver a luminous, glowing complexion with 
ÝÐÚÐÉÓàɯÐÔ×ÙÖÝÌËɯÌÓÈÚÛÐÊÐÛàɯÈÕËɯŗÙÔÕÌÚÚȭ
3ÏÌɯÊÙÌÈÔɀÚɯÊÖÙÌɯÍÜÕÊÛÐÖÕɯÓÐÌÚɯÐÕɯÉÖÖÚÛÐÕÎɯÙÈËÐÈÕÊÌȮɯ

luminosity, and resilience. To achieve this, it incorporates 
idebenone, a powerful antioxidant, along with kakadu plum 
extract known for revitalizing and energizing the skin.

Idebenone is processed through advanced liposome 
ÛÌÊÏÕÖÓÖÎàȮɯÞÏÐÊÏɯÚÐÎÕÐŗÊÈÕÛÓàɯÌÕÏÈÕÊÌÚɯÐÕÎÙÌËÐÌÕÛɯÚÛÈÉÐÓÐÛàɯ
ÈÕËɯÔÈßÐÔÐáÌÚɯÛÏÌɯËÌÓÐÝÌÙàɯÖÍɯÐÛÚɯÈÕÛÐÖßÐËÈÕÛɯÉÌÕÌŗÛÚɯËÌÌ×ɯ
into the skin layers for lasting, visible results.
 ɯÒÌàɯÚÛÈÕËÖÜÛɯÍÌÈÛÜÙÌɯÐÚɯÛÏÌɯ×ÙÖËÜÊÛɀÚɯËÐÚÛÐÕÊÛÐÝÌɯÊÈ×ÚÜÓÌɯ

formulation, developed using a patented spontaneous 
ÊÈ×ÚÜÓÌɯÔÈÕÜÍÈÊÛÜÙÐÕÎɯÛÌÊÏÕÖÓÖÎàɯÌßÊÓÜÚÐÝÌɯÛÖɯ.ŲÐÌȭ
3ÏÐÚɯ×ÙÖ×ÙÐÌÛÈÙàɯÛÌÊÏÕÖÓÖÎàɯÌřÌÊÛÐÝÌÓàɯÌÕÊÈ×ÚÜÓÈÛÌÚɯÈÊÛÐÝÌɯ

ingredients within the cream and releases them instantly 
Ü×ÖÕɯÈ××ÓÐÊÈÛÐÖÕȮɯÔÈßÐÔÐáÐÕÎɯÈÉÚÖÙ×ÛÐÖÕɯÌŚÊÐÌÕÊàɯÍÖÙɯ
optimal skincare performance.
3ÏÌɯ×ÙÖËÜÊÛɯÏÈÚɯÉÌÌÕɯÊÓÈÚÚÐŗÌËɯÈÚɯÕÖÕɪÐÙÙÐÛÈÛÐÕÎɯÐÕɯ

dermatological skin sensitivity tests, making it suitable for 

safe use even on sensitive skin types.
(ÛɯÏÖÓËÚɯËÜÈÓɯÍÜÕÊÛÐÖÕÈÓɯÊÌÙÛÐŗÊÈÛÐÖÕÚɯÍÖÙɯÈÕÛÐɪÞÙÐÕÒÓÌɯÈÕËɯ

ÞÏÐÛÌÕÐÕÎɯÍÙÖÔɯÛÏÌɯ*ÖÙÌÈɯ,ÐÕÐÚÛÙàɯÖÍɯ%ÖÖËɯÈÕËɯ#ÙÜÎɯ2ÈÍÌÛàȭɯ
The cream has also completed registration with the European 
"/-/ɯÈÕËɯ"ÏÐÕÈɀÚɯ-,/ ȮɯÌÚÛÈÉÓÐÚÏÐÕÎɯÚÛÙÖÕÎɯÊÙÌËÐÉÐÓÐÛàɯÐÕɯ
international markets.

In recognition of its technological excellence and proven 
ÌŚÊÈÊàȮɯÛÏÌɯÊÙÌÈÔɯÞÈÚɯÚÌÓÌÊÛÌËɯÍÖÙɯÛÏÌɯƖƔƖƙɯ2ÌÖÜÓɯ ÞÈÙËȭɯ(ÛÚɯ
platinum silver packaging conveys a premium aesthetic that 
ÙÌŘÌÊÛÚɯÛÏÌɯÉÙÖÈËÌÙɯ×ÙÌÔÐÜÔÐáÈÛÐÖÕɯÛÙÌÕËɯÚÏÈ×ÐÕÎɯÛÖËÈàɀÚɯ
*ɪÉÌÈÜÛàɯÓÈÕËÚÊÈ×Ìȭ
.ŲÐÌɯ(ÕÛÌÙÕÈÛÐÖÕÈÓɯ"ÖȭȮɯ+ÛËȭɯÐÚɯÈɯÎÓÖÉÈÓɯÊÖÚÔÌÛÐÊÚɯÊÖÔ×ÈÕàɯ

ÊÖÔÔÐŲÌËɯÛÖɯÊÌÓÌÉÙÈÛÐÕÎɯÐÕËÐÝÐËÜÈÓÐÛàɯÈÚɯÛÏÌɯÌÚÚÌÕÊÌɯÖÍɯ
beauty. Through continuous research and innovation, the 
ÊÖÔ×ÈÕàɯËÌÝÌÓÖ×ÚɯÚÈÍÌɯÈÕËɯÌřÌÊÛÐÝÌɯÚÒÐÕÊÈÙÌɯ×ÙÖËÜÊÛÚɯÛÏÈÛɯ
ÌÕÊÖÜÙÈÎÌɯ×ÌÖ×ÓÌɯÞÖÙÓËÞÐËÌɯÛÖɯÌÕÑÖàɯÚÌÓÍɪÊÈÙÌȭ

The company maintains strict quality control standards 
while expanding its presence in international markets. Its 
cosmetics are exported to more than 30 countries across Asia, 
Europe, and South America, gaining recognition through 
diverse global distribution channels.

Guided by a philosophy that beauty originates from each 
×ÌÙÚÖÕɀÚɯÜÕÐØÜÌɯÊÏÈÙÈÊÛÌÙȮɯÛÏÌɯÊÖÔ×ÈÕàɯÊÖÕÛÐÕÜÌÚɯÛÖɯÌß×ÓÖÙÌɯ
ÈËÝÈÕÊÌËɯÊÖÚÔÌÛÐÊɯÛÌÊÏÕÖÓÖÎÐÌÚɯÈÕËɯÙÌŗÕÌËɯÍÖÙÔÜÓÈÛÐÖÕÚɯ
ÞÏÐÓÌɯÚÛÙÌÕÎÛÏÌÕÐÕÎɯÐÛÚɯÙÌ×ÜÛÈÛÐÖÕɯÈÚɯÈɯÛÙÜÚÛÌËɯ*ɪÉÌÈÜÛàɯ
brand worldwide.

Ɉɯ.ŲÐÌɯ(ÕÛÌÙÕÈÛÐÖÕÈÓɯ"ÖȭȮɯ+ÛËȭɯɯɯɯɯɯ
#504, Bldg. C, 131, Gasan Digital 1-ro, Geumcheon-gu, Seoul, Korea
Tel: (82-2)6959-1366
$ɪÔÈÐÓȯɯÚÜ××ÖÙÛɑÖŲÐÌÐÕÛÓȭÊÖÔ
6ÌÉÚÐÛÌȯɯÏŲ×ȯɤɤÞÞÞȭÖŲÐÌÐÕÛÓȭÊÖÔɤ
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Cover Story

Household Goods

Coffee Cups
[INQ. NO. 2603C03] 'ÌÈÙÛɯ2ÐÎÕÈÓɯ"ÖřÌÌɯ"Ü×ɯÌß×ÈÕËÚɯÛÏÌɯ

ÊÏÈÙÔɯÖÍɯ2ÚÌÜÌÐÔɀÚɯÉÌÚÛÚÌÓÓÐÕÎɯ'ÌÈÙÛɯ2ÐÎÕÈÓɯÔÜÎɯÐÕÛÖɯÈɯÕÌÞɯ
cup-and-saucer format designed for warm, stylish moments 
at the table. With its heart-shaped handle and softly rounded 
ÚÐÓÏÖÜÌŲÌȮɯÛÏÌɯÚÌÛɯËÌÓÐÝÌÙÚɯÈɯÚÞÌÌÛȮɯÙÖÔÈÕÛÐÊɯÔÖÖËɯÛÏÈÛɯ
immediately catches the eye.

The design combines visual appeal with practical comfort 
ÛÏÙÖÜÎÏɯÐÛÚɯÎÌÕÌÙÖÜÚɯÚÐáÌɯÈÕËɯÉÈÓÈÕÊÌËɯÊÜÙÝÌËɯÍÖÙÔȭɯ.řÌÙÌËɯ
ÐÕɯ.ÈÛÔÌÈÓɯ6ÏÐÛÌȮɯ*ÐÚÚÐÕÎɯ1ÖÚÌȮɯÈÕËɯ'ÜÎɯ!ÓÜÌȮɯÛÏÌɯ×ÙÖËÜÊÛɯÐÚɯ
×ÙÌÚÌÕÛÌËɯÈÚɯÈɯÖÕÌɪ×ÐÌÊÌɯÊÖřÌÌɯÊÜ×ɯÞÐÛÏɯÈɯÔÈÛÊÏÐÕÎɯÚÈÜÊÌÙȮɯ
making it suitable for both daily use and gift selection.

Tableware and Cutlery
!ÓÈÕÊɯ"ÖřÌÌɯ"Ü×ÚɯÈÙÌɯÐÕÛÙÖËÜÊÌËɯÐÕɯÛÞÖɯÚÛàÓÌÚȮɯ6ÈÝÌɯÈÕËɯ

Pleats, each expressing an elegant French table mood through 
ÙÌŗÕÌËɯÚÏÈ×ÌÚɯÈÕËɯÝÐÕÛÈÎÌɪÐÕÚ×ÐÙÌËɯÛÌßÛÜÙÌȭɯ3ÏÌɯ×ÐÌÊÌÚɯÈÙÌɯ
made with corundum-based material, which gives them 
strength exceeding ordinary porcelain while keeping the cups 
noticeably light in hand.
!ÓÈÕÊɯ"ÜÛÓÌÙàɯÌßÛÌÕËÚɯÛÏÈÛɯÚÖ×ÏÐÚÛÐÊÈÛÌËɯÈÛÔÖÚ×ÏÌÙÌɯÞÐÛÏɯ

ÌÐÎÏÛɯÊÈÙÌÍÜÓÓàɯËÌÚÐÎÕÌËɯÐÛÌÔÚɯÍÖÙɯ6ÌÚÛÌÙÕɯËÐÕÐÕÎȮɯ*ÖÙÌÈÕɯ
dining, and dessert service. The lineup includes spoon, fork, 

ÒÕÐÍÌȮɯÊÏÖ×ÚÛÐÊÒÚȮɯÈÕËɯÛÌÈɯÛÈÉÓÌɯ×ÐÌÊÌÚȮɯÈÓÓɯŗÕÐÚÏÌËɯÐÕɯÔÈŲÌɯ
silver texture that creates a quiet sense of luxury.

Made of stainless steel, the cutlery is designed for 
durability and reliable long-term use. Its classic appearance 
allows it to coordinate naturally with a wide variety of table 
ÚÌŲÐÕÎÚȮɯÞÏÐÓÌɯÈÓÚÖɯÚÌÙÝÐÕÎɯÈÚɯÈɯ×ÙÈÊÛÐÊÈÓɯŗÕÐÚÏÐÕÎɯÛÖÜÊÏɯÍÖÙɯ
home dining, entertaining, and café-style presentation.

Export-exclusive Ceramic Sets
,4ȯ#2ɯ&ÖÓËɯ"ÙÖÞÕɯ2ÛÌÔɯ"Ü×ɯƘ/ɯ2ÌÛɯÙÌÐÕÛÌÙ×ÙÌÛÚɯÛÏÌɯ

ÎÖÓËÌÕɯÊÙÖÞÕɯÈÕËɯ×ÌËÌÚÛÈÓɯËÐÚÏɯ×ÙÌÚÌÙÝÌËɯÐÕɯÛÏÌɯ&àÌÖÕÎÑÜɯ
National Museum into a modern vessel for everyday 
ÌÕÑÖàÔÌÕÛȭɯ2ÜÐÛÈÉÓÌɯÈÚɯÈɯÓÐØÜÖÙɯÊÜ×ɯÖÙɯÛÌÈɯÊÜ×ȮɯÐÛɯÚÛÈÕËÚɯÖÜÛɯ
through embossed detail and gold-toned decoration.
,4ȯ#2ɯ6ÏÐÛÌɯ/ÖÙÊÌÓÈÐÕɯ!ÓÜÌɪÈÕËɪ6ÏÐÛÌɯ%ÓÖÞÌÙɯ!ÖŲÓÌɯ2ÌÛɯ

ƙ/ɯÐÚɯÐÕÚ×ÐÙÌËɯÉàɯÈɯÞÏÐÛÌɯ×ÖÙÊÌÓÈÐÕɯÉÖŲÓÌɯÞÐÛÏɯÜÕËÌÙÎÓÈáÌɯ
ŘÖÙÈÓɯ×ÈÐÕÛÐÕÎɯÍÙÖÔɯÛÏÌɯ)ÌÖÕÑÜɯ-ÈÛÐÖÕÈÓɯ,ÜÚÌÜÔȭɯ#ÌÊÖÙÈÛÌËɯ
ÞÐÛÏɯÛÞÖɯŘÖÞÌÙɯÔÖÛÐÍÚȮɯÐÛɯÍÌÈÛÜÙÌÚɯÈɯÎÌÕÛÓÌɯÎÓÖÚÚàɯŗÕÐÚÏɯÈÕËɯ
ÏÌßÈÎÖÕÈÓɯÊÜ×ÚɯËÌÚÐÎÕÌËɯÍÖÙɯÕÌÈÛɯ×ÖÜÙÐÕÎɯÈÕËɯÌŚÊÐÌÕÛɯ
stacking.

Sseueim is a lifestyle company that proposes improved 
everyday sensibility at a reasonable price. Through tableware, 
cookware, bedding, rugs, and home décor, it continues to 
×ÙÌÚÌÕÛɯ×ÙÈÊÛÐÊÈÓɯ×ÙÖËÜÊÛÚɯÚÏÈ×ÌËɯÉàɯËÌÚÐÎÕȮɯÞÏÐÓÌɯÖřÌÙÐÕÎɯÈɯ
ÉÙÖÈËɯÚÌÓÌÊÛÐÖÕɯÛÏÙÖÜÎÏɯÐÛÚɯÖŚÊÐÈÓɯÖÕÓÐÕÌɯÚÛÖÙÌɯÈÕËɯ-ÈÝÌÙɯ
Smart Store.

Ɉɯ3ÏÌɯ+ÐÍÌɯÖÍɯ224$(,ɯɯɯɯɯɯɯ
C-201, 168, Gasan digital 1-ro, Geumcheon-gu, Seoul, Republic of Korea
Tel: (82-10)8881-0774
E-mail: samlee@ssueim.com
6ÌÉÚÐÛÌȯɯÞÞÞȭÚÚÜÌÐÔȭÊÖÔ
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CHA GIFT EXPO

Household Goods

Leather Goods
[INQ. NO. 2603C04] .1.,ɯ2ÓÐÔɯ6ÈÓÓÌÛɯÍÌÈÛÜÙÌÚɯÈɯÔÐÕÐÔÈÓÐÚÛɯ

design that removes unnecessary embellishments while 
maximizing the natural texture of genuine leather. The 
ÚÛÙÜÊÛÜÙÌɯÈÓÓÖÞÚɯÛÏÌɯÞÈÓÓÌÛɯÛÖɯÕÈÛÜÙÈÓÓàɯŗÛɯÐÕɯÛÏÌɯÏÈÕËȮɯ
considering both daily usability and portability. Internal 
storage is designed with only essential compartments to 
ÌŚÊÐÌÕÛÓàɯÖÙÎÈÕÐáÌɯÊÈÙËÚɯÈÕËɯÉÐÓÓÚȭ

The leather aging deepens with use, demonstrating the 
company's enduring value over time. This product represents 
a lifelong collectible leather wallet that can be kept and used 
for years rather than following trends.
3ÏÌɯÊÖÔ×ÈÕàɯÖřÌÙÚɯÛÞÖɯËÐÚÛÐÕÊÛɯÔÖËÌÓÚɯÞÐÛÏÐÕɯÐÛÚɯÚÓÐÔɯ

ÞÈÓÓÌÛɯÊÖÓÓÌÊÛÐÖÕȭɯ1 (-ɯÐÚɯÊÙÈÍÛÌËɯÍÙÖÔɯÊÖÞÏÐËÌɯÎÌÕÜÐÕÌɯ
leather and comes in brown and navy colors. PLAIN utilizes 
both calfskin genuine leather and cowhide genuine leather, 
ÖřÌÙÐÕÎɯÈÕɯÌßÛÌÕÚÐÝÌɯÊÖÓÖÙɯ×ÈÓÌŲÌɯÐÕÊÓÜËÐÕÎɯÉÓÈÊÒȮɯÕÈÝàȮɯËÈÙÒɯ
brown, deep pink, turquoise, taupe, oak brown, and pink.
!ÖÛÏɯÔÖËÌÓÚɯÈÙÌɯËÌÚÐÎÕÌËɯÈÚɯÌÚÚÌÕÛÐÈÓɯÉÜÚÐÕÌÚÚɯÈÊÊÌÚÚÖÙÐÌÚɯ

that shape a businessman's initial impression. These wallets 
ÚÌÙÝÌɯÈÚɯŗŲÐÕÎɯÛÖÒÌÕÚɯÍÖÙɯÚÐÎÕÐŗÊÈÕÛɯÖÊÊÈÚÐÖÕÚɯÚÜÊÏɯÈÚɯ
company anniversaries or welcoming gifts for new 
employees. The meticulously crafted genuine leather 
transcends mere functionality, becoming a symbol of 
professionalism and sophistication. 

Fountain Pen Case
.1.,ɯ%ÖÜÕÛÈÐÕɯ/ÌÕɯ"ÈÚÌɯÐÚɯÈɯÓÌÈÛÏÌÙɯ×ÌÕɯÊÈÚÌɯ×ÙÖËÜÊÛɯ

designed around the moments when hands most frequently 
reach for writing instruments in daily life. The slim design 
focuses on fountain pen storage and protection functions. 
Following the product slogan of being more durable and 
simpler beyond perfection, the functional aspect of protecting 

the product is emphasized.
3ÏÌɯÊÖÔ×ÈÕàɯÖřÌÙÚɯÛÞÖɯÍÖÜÕÛÈÐÕɯ×ÌÕɯÊÈÚÌɯÔÖËÌÓÚȭɯ

204 1$ɯÐÚɯÔÈËÌɯÞÐÛÏɯÊÖÞÏÐËÌɯÎÌÕÜÐÕÌɯÓÌÈÛÏÌÙɯÈÕËɯ
aluminum sheet, available in wine, camel, black, gray, olive, 
and navy colors. PIENO also combines cowhide genuine 
ÓÌÈÛÏÌÙɯÞÐÛÏɯÈÓÜÔÐÕÜÔɯÚÏÌÌÛɯÉÜÛɯÖřÌÙÚɯÈɯÉÙÖÈËÌÙɯÊÖÓÖÙɯ
selection including orange, black, red, camel, deep brown, 
beige, gray, olive, and navy.

The company acknowledges the value of writing and 
understands that the texture and sound as a fountain pen nib 
glides across carefully selected paper could be historic 
ÑÜÕÊÛÜÙÌÚɯÞÏÌÙÌɯÔÈÚÛÌÙ×ÐÌÊÌÚɯÈÙÌɯÉÖÙÕȭɯ

.1.,ɯËÌÙÐÝÌÚɯÐÛÚɯÕÈÔÌɯÍÙÖÔɯÛÏÌɯ*ÖÙÌÈÕɯÞÖÙËɯÔÌÈÕÐÕÎɯ
complete or perfect, embodying the brand's philosophy. The 
ÊÖÔ×ÈÕàɯÔÈÐÕÛÈÐÕÚɯÐÛÚɯÖÞÕɯ×ÙÖËÜÊÛÐÖÕɯÍÈÊÐÓÐÛàɯÊÈÓÓÌËɯ.1.,ɯ
Crafts Studio in Seoul, where artisans with forty years of 
heritage handcraft each product. 

Ɉɯ.1.,ɯ"ÖȭȮɯ+ÛËȭɯɯɯɯɯ
23, Seoae-ro, Jung-gu, Seoul, Republic of Korea
Tel: (82-70)5045-0602
E-mail: pscho@orom.co.kr
6ÌÉÚÐÛÌȯɯÞÞÞȭÖÙÖÔȭÊÖȭÒÙ
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INQ No. D1070

Reasonable prices! Trusted Quality!
You can start your valuable investment right here, right now!

At , our mission is to be trusted by everyone. Each and every gold bar we 
offer is delivered through strict quality-control and honest distribution.

With a transparent pricing policy and years of proven trust, we promise you a 
safe and lasting investment in true value.

, founded in Jongno, Seoul, has grown based on quality and credibility.
Based on our expertise and integrity, we continuously strive to provide the 

highest quality to our customers at the lowest prices.

Gold X Co., Ltd. 23, Donhwamun-ro 10-gil, Jongno-gu, Seoul, Republic of Korea



Reasonable prices! Trusted Quality!
You can start your valuable investment right here, right now!

T. +82-2-741-9997 E. iso8000@gmail.com https://gbkx.co.kr/best

Gold Bars for Investment
A smart choice designed only for investment

Themed Gold Bars
Special Stories to Commemorate

Gold Bars for Gifts
A special gift to express your gratitude

Premium Gold Bar
Add sophistication to your gold bars

24K Pure Gold  
(999.9 “Four Nines”)
Gold-Tech Gold Bars

24K Pure Gold 
(999.9 “Four Nines”)

Valentine’s Gold Bars

24K Pure Gold 99.9
Four-leaf Clover  

Gold Key 

24K Pure Gold 
(999.9 “Four Nines”)

Sipjangsaengdo 
(Painting of Ten 

Symbols of Longevity) 
Gold Bar

24K Pure Gold  
(999.9 “Four Nines”)

Investment Gold Bars 

24K Pure Gold 
(999.9 “Four Nines”)

Cherry Blossom 
Gold Bar

24K Pure Gold 99.9
Fortune Pouch  

Baby Ring

24K Pure Gold 
(999.9 “Four Nines”)

Golden Turtle Gold Bar

Gold Bar Frame 
Package

24K Pure Gold 
(999.9 “Four Nines”)

Pure Korean 
“Rooster” Gold Bar

24K Pure Gold 99.9 
Customized Pure  
Gold Card 3.75G 

w/ Wooden  
Display Case

24K Pure Gold 
(999.9 “Four Nines”)
Heum (“Prosperity”) 

Gold Bar































The Korean leisure and sports market is experiencing a 
transformative moment in 2026, driven by cultural shifts 
and evolving consumer behaviors that are reshaping how 
*ÖÙÌÈÕÚɯÌÕÎÈÎÌɯÞÐÛÏɯŗÛÕÌÚÚȮɯÖÜÛËÖÖÙɯÈÊÛÐÝÐÛÐÌÚȮɯÈÕËɯ
athletic wear. 

This transformation extends far beyond the nation’s 
borders, as Korean brands increasingly view global 
expansion not as an option but as a survival strategy in an 
increasingly competitive landscape.

The Cultural Revolution Driving Market Growth
The post-pandemic era has unleashed a cultural 

phenomenon that industry analysts call “healthy 
pleasure,” where Korean consumers seamlessly blend 
health consciousness with recreational enjoyment. This 
trend represents more than just increased outdoor activity; 
it signals a fundamental shift toward “sports identity,” 
where athletic engagement becomes a means of self-
expression and community belonging.

The transformation is particularly evident among 
Generation MZ (millennials and Gen Z), who have moved 

away from isolated home workout trends toward 
community-based group activities like running crews and 
ÏÐÒÐÕÎɯÊÓÜÉÚȭɯ3ÏÐÚɯÚÏÐÍÛɯÍÙÖÔɯÐÕËÐÝÐËÜÈÓɯŗÛÕÌÚÚɯÛÖɯÊÖÓÓÌÊÛÐÝÌɯ
ÈÛÏÓÌÛÐÊɯÌß×ÌÙÐÌÕÊÌÚɯÏÈÚɯÊÙÌÈÛÌËɯÕÌÞɯÊÖÕÚÜÔ×ÛÐÖÕɯ×ÈŲÌÙÕÚɯ
that prioritize shared experiences and social connection 
over purely functional athletic gear.

The numbers continue to support this momentum. While 
tennis racket sales famously surged by nearly 700% in 2022 
and golf equipment transactions rose sharply during the 
same period, participation levels in racquet sports and golf 
have remained structurally elevated through 2025. 

South Korea’s broader sports industry reached 
È××ÙÖßÐÔÈÛÌÓàɯ*16ɯƜƘɬƜƙɯÛÙÐÓÓÐÖÕɯÐÕɯƖƔƖƙȮɯÙÌŘÌÊÛÐÕÎɯ
sustained retail strength in sports apparel and equipment 
ÈÕËɯÊÖÕŗÙÔÐÕÎɯÛÏÈÛɯÛÏÌɯ×ÖÚÛɪ×ÈÕËÌÔÐÊɯÚÜÙÎÌɯÏÈÚɯÌÝÖÓÝÌËɯ
into a more stable growth phase rather than fading away.

Korean consumers are increasingly drawn to specialized 
sports activities that align with their personal aesthetics 
and social aspirations. The emergence of “Gorpcore” 
fashion trends among young hikers, who style outdoor 
ÎÌÈÙɯÈÚɯÌÝÌÙàËÈàɯÚÛÙÌÌÛÞÌÈÙȮɯÌßÌÔ×ÓÐŗÌÚɯÏÖÞɯÚ×ÖÙÛÚɯ
equipment has transcended its functional boundaries to 
become statements of personal style and values.

Environmental consciousness has also become a critical 

Korean Leisure and Sports Brands Conquer 
Global Markets

Market Trends By Kwon Su-on anisuon@naver.com
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factor in purchasing decisions, with consumers demanding 
products that combine high performance with 
sustainability. This “necessary environmental” mindset 
means that eco-friendly features are no longer optional 
ÈËËɪÖÕÚɯÉÜÛɯÌÚÚÌÕÛÐÈÓɯ×ÙÖËÜÊÛɯÊÏÈÙÈÊÛÌÙÐÚÛÐÊÚɯÛÏÈÛɯÐÕŘÜÌÕÊÌɯ
buying behavior across all age groups.
3ÏÌɯÎÌÕÌÙÈÛÐÖÕÈÓɯÚÌÎÔÌÕÛÈÛÐÖÕɯÙÌÝÌÈÓÚɯËÐÚÛÐÕÊÛɯ×ÈŲÌÙÕÚȭɯ

While consumers in their 20s continue to embrace 
“Gorpcore” styling that transforms hiking gear into street 
fashion, those in their 30s prefer “tech commuter looks” 
that seamlessly transition from daily wear to mountain 
activities. Meanwhile, consumers in their 40s gravitate 
toward minimal, sophisticated functional wear that 
maintains an intellectual appearance while providing 
activity optimization.

The Korean leisure and sports consumer goods market is 
ÛÏÜÚɯÜÕËÌÙÎÖÐÕÎɯÚÐÎÕÐŗÊÈÕÛɯÚÌÎÔÌÕÛÈÛÐÖÕȮɯÞÐÛÏɯËÐÚÛÐÕÊÛɯ
×ÙÖËÜÊÛɯÊÈÛÌÎÖÙÐÌÚɯÌÔÌÙÎÐÕÎɯÛÖɯÚÌÙÝÌɯÐÕÊÙÌÈÚÐÕÎÓàɯÚ×ÌÊÐŗÊɯ

consumer needs. The athleisure segment remains a 
powerful growth engine. Earlier projections anticipated 
annual growth rates exceeding 20%, but recent market 
analyses suggest a more moderate and sustainable 
expansion path. 

The South Korean athleisure market, valued at roughly 
USD 7–8 billion in 2024, is now projected to grow at a 
compound annual growth rate of around 6–7% through the 
ÌÈÙÓàɯƖƔƗƔÚȮɯÙÌŘÌÊÛÐÕÎɯÈɯÔÈÛÜÙÐÕÎɯàÌÛɯÙÌÚÐÓÐÌÕÛɯÊÈÛÌÎÖÙàɯ
where boundaries between functional sportswear and 
everyday fashion continue to blur.

Leading Korean athleisure brands like XEXYMIX, Andar, 
and MOLA have pioneered products that seamlessly 
transition from workout sessions to daily wear. Andar’s 
self-developed lightweight woven material “Airst” 
ÌßÌÔ×ÓÐŗÌÚɯÛÏÐÚɯÐÕÕÖÝÈÛÐÖÕȮɯÊÖÔÉÐÕÐÕÎɯÈÛÏÓÌÛÐÊɯ
performance requirements with wrinkle resistance and 
lightweight comfort suitable for daily use. 
/ÙÖËÜÊÛÚɯÓÐÒÌɯÚÌÌɪÛÏÙÖÜÎÏɯÒÕÐÛɯÊÖÝÌÙɪÜ×ÚɯÈÕËɯŘÈÙÌɯ×ÈÕÛÚɯ

have successfully blurred the lines between sportswear and 
casual fashion, creating entirely new market categories.

The outdoor apparel market presents a more complex 
picture. Globally, the outdoor and activewear sector 
continues to expand steadily, supported by rising interest 
in camping, hiking, and experiential travel. At the same 
time, domestic outdoor brands in Korea face revenue 
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pressure from economic uncertainty and unpredictable 
ÞÌÈÛÏÌÙɯ×ÈŲÌÙÕÚȭɯ

In response, companies have adopted “high-function, 
high-value” strategies that emphasize technical upgrades, 
lightweight materials, cooling technologies, and premium 
positioning rather than mass-market discounting.

K2’s response illustrates this strategic approach. The 
company has continued developing weather-responsive 
products with enhanced UV protection and ultra-
lightweight materials suited to longer summers, while 
ÙÌŗÕÐÕÎɯÊÖÖÓÐÕÎɯÛÌÊÏÕÖÓÖÎÐÌÚɯÈÊÙÖÚÚɯÒÌàɯ×ÙÖËÜÊÛɯÓÐÕÌÚȭɯ

At the same time, lifestyle-oriented collections targeting 
the “everyday outdoor” consumer have expanded, 
demonstrating how brands are balancing performance 
innovation with broader lifestyle appeal.

Golf and tennis equipment markets have also continued 
evolving. Younger consumers, including women in their 
ƖƔÚȮɯÙÌÔÈÐÕɯÐÕŘÜÌÕÛÐÈÓɯÐÕɯÚÏÈ×ÐÕÎɯËÌÔÈÕËɯÍÖÙɯÚÛàÓÐÚÏɯÈÕËɯ
performance-oriented golf apparel. Digital channel 
adoption has further accelerated, with online purchasing 
becoming mainstream across age groups, including older 
ÊÖÕÚÜÔÌÙÚɯÞÏÖɯ×ÙÌÝÐÖÜÚÓàɯÙÌÓÐÌËɯÖÕɯÖśÐÕÌɯÚ×ÌÊÐÈÓÛàɯ
stores.

Korean Brands’ Global Expansion Success Stories
The domestic market’s structural limitations — 

ÐÕÊÓÜËÐÕÎɯËÌÔÖÎÙÈ×ÏÐÊɯËÌÊÓÐÕÌɯÈÕËɯÐÕÛÌÕÚÐŗÌËɯÊÖÔ×ÌÛÐÛÐÖÕɯ
— have transformed global expansion from an optional 
growth strategy into an essential survival tactic. Korean 
companies are no longer viewing international markets as 
secondary opportunities but rather as primary growth 
ÌÕÎÐÕÌÚɯÊÈ×ÈÉÓÌɯÖÍɯÖřÚÌŲÐÕÎɯËÖÔÌÚÛÐÊɯÚÈÛÜÙÈÛÐÖÕȭ

F&F’s continued success with the MLB brand 
ÌßÌÔ×ÓÐŗÌÚɯÚÖ×ÏÐÚÛÐÊÈÛÌËɯÎÓÖÉÈÓɯÌß×ÈÕÚÐÖÕȭɯ!àɯ
reinterpreting MLB’s traditional sports heritage as 
contemporary street casual wear in key Asian markets, 
particularly China and Southeast Asia, the company has 
demonstrated how Korean marketing expertise and 
localized brand positioning can generate strong cross-
border performance. Rather than simply exporting 
products, Korean companies are exporting reimagined 
cultural narratives tailored to local consumer identities.

This success stems from the understanding that global 
expansion requires cultural translation, not just product 
translation. By repositioning baseball imagery within a 
fashion-forward streetwear context that resonates with 
urban consumers, Korean brands have shown how they 
can add substantial value through market adaptation and 
branding expertise.

Korean athleisure 
brands have 
similarly targeted 
markets where 
wellness trends and 
K-content 
popularity create 
favorable conditions 
for brand 
acceptance. 
XEXYMIX, Andar, 
and MOLA have 

ÓÌÝÌÙÈÎÌËɯÎÌÖÎÙÈ×ÏÐÊÈÓɯ×ÙÖßÐÔÐÛàɯÈÕËɯÊÜÓÛÜÙÈÓɯÈŚÕÐÛàɯ
with Singapore, Taiwan, Japan, and other Asian markets as 
stepping stones toward broader international expansion.

Product excellence continues to serve as a key 
competitive driver. Rapid design cycles, agile production 
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systems, and strong digital marketing capabilities allow 
Korean brands to respond quickly to global fashion shifts. 
This agility enables them to compete internationally based 
not only on price but on innovation, design, and lifestyle 
alignment.

Technology 
integration is 
becoming 
increasingly 
central to both 
product 
development and 
customer 
experience design. 
Subscription-
based sports 
content platforms, 
immersive digital 

campaigns, and data-driven personalization strategies are 
reshaping consumer engagement. 

Companies are leveraging advanced analytics to 
understand purchasing behavior and lifestyle integration 
×ÈŲÌÙÕÚȮɯÌÕÈÉÓÐÕÎɯÔÖÙÌɯ×ÙÌÊÐÚÌɯ×ÙÖËÜÊÛɯÙÌÊÖÔÔÌÕËÈÛÐÖÕÚɯ
and marketing communication.

The ability to collect, manage, and ethically utilize 
consumer data has become a core competitive advantage. 
Brands that move beyond mass-market strategies toward 
ÐÕËÐÝÐËÜÈÓÐáÌËɯÊÜÚÛÖÔÌÙɯÑÖÜÙÕÌàÚɯÈÙÌɯÉÌŲÌÙɯ×ÖÚÐÛÐÖÕÌËɯÛÖɯ
build loyalty and sustain premium positioning.

Environmental consciousness has evolved from a niche 
preference into a mainstream expectation. Korean brands 
are investing in recycled materials, bio-based fabrics, and 
improved production transparency to meet rising 
consumer standards. Sustainability is increasingly 
embedded into product development processes rather than 
treated as a marketing add-on.

The concept of “necessary environmental” responsibility 
ÙÌŘÌÊÛÚɯÊÖÕÚÜÔÌÙɯÌß×ÌÊÛÈÛÐÖÕÚɯÛÏÈÛɯÌÕÝÐÙÖÕÔÌÕÛÈÓɯ
considerations should be standard features of products. 
This shift compels companies to integrate sustainability 

into their core strategies, reinforcing authenticity and 
long-term brand equity.

Future Market Outlook
The Korean leisure and sports market remains 

positioned for continued, stable growth driven by 
enduring cultural trends. “Healthy pleasure” and “sports 
identity” are no longer temporary phenomena but 
structural characteristics of contemporary consumer 
behavior. Demand for products that combine functionality, 
style, and social meaning is expected to remain strong.

Global expansion opportunities appear particularly 
×ÙÖÔÐÚÐÕÎɯÐÕɯ ÚÐÈȮɯÞÏÌÙÌɯÊÜÓÛÜÙÈÓɯÈŚÕÐÛàɯÈÕËɯËÐÎÐÛÈÓɯ
ÊÖÕÕÌÊÛÐÝÐÛàɯÈÊÊÌÓÌÙÈÛÌɯÉÙÈÕËɯËÐřÜÚÐÖÕȭɯ ÛɯÛÏÌɯÚÈÔÌɯÛÐÔÌȮɯ
Korean brands are increasingly exploring North American 
ÈÕËɯ$ÜÙÖ×ÌÈÕɯÔÈÙÒÌÛÚȮɯÞÏÌÙÌɯËÌÔÈÕËɯÍÖÙɯËÐřÌÙÌÕÛÐÈÛÌËɯ
athleisure and performance wear remains robust.

Technology integration into materials science, retail 
analytics, and digital content collaboration will further 
ËÐřÌÙÌÕÛÐÈÛÌɯÊÖÔ×ÌÛÐÛÐÝÌɯ×ÓÈàÌÙÚȭɯ"ÖÔ×ÈÕÐÌÚɯÛÏÈÛɯ
successfully combine advanced fabric development, data 
capabilities, and culturally adaptive branding strategies 
will be optimally positioned to capture global demand.

As the market continues its transformation through 2026 
and beyond, Korean companies that maintain a disciplined 
focus on product excellence, customer experience 
innovation, sustainability, and strategic global expansion 
will achieve sustainable growth in this dynamic and 
evolving sector.
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SKINMANSION offers new value for a healthier lifestyle.
Bring back the natural vitality of your skin with just a small change in the bathroom.

SKINMANSION Vitamin Shower � lter delivers a special experience to the whole family, 
combining clean water and rich vitamin care.

Our mission is “Changes in your skin in the bathroom, and energy of life.”
With natural ingredients based on scienti� c research, we will help create a healthier tomorrow.

T. +82-70-7456-1700 E. skinmansion@naver.com / link.angelco@gmail.com



Whitening, Moisturizing, a Rich Bubble
Facial soap made from a special recipe with 
vitamins and honey water.
It is made with a handmade pack made by mixing 
vitamin tablet pills with powder and honey.
It is suitable for a light morning face wash and a 
secondary face wash after removing makeup.
You can create rich bubbles without showering, 
and you can use them with con� dence by using 
allergy-free raw materials.

VITA ON 
Vitamin Honey Bubble Soap Bar

It puri� es tap water more cleanly and also makes your 
skin beautiful with milk ingredients and vitamin C.
A shower � lter for showers where vitamin C protects 
the skin while using the shower at home, moisturizes 
the skin with chlorine removal function.
Safe products tested by Korea’s of� cial certi� cation 
authorities Eliminate more than 98% of micro-toxins, 
foreign substances and residual chlorine.
It puri� es the water and dissolves vitamin C to improve 
the skin.

VITA ON 
Vitamin Shower Filter

Just as you always pack essential medicines when you 
travel, you can also pack shower � lters.
Our two types of � lters are designed for travelers who 
feel discomfort in showers with unfamiliar water 
conditions such as rust and hard water.
With its compact weight of just 27 grams, it will � t 
easily into your bag or suitcase when traveling
Choose between a shower � lter that improves water 
quality and � ghts bacteria, and a vitamin � lter that 
offers exotic fragrance.

VITA ON 
Travel Shower Filter

20-8, Mannyeon-ro, Hyangnam-eup, Hwaseong-si, Gyeonggi-do, Republic of KoreaT. +82-70-7456-1700 E. skinmansion@naver.com / link.angelco@gmail.com www.vita-on.com
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Bokoang, Bldg., 202, 14, Seoun-ro 6-gil, Seocho-gu, Seoul, Republic of Korea

How to Fall 
Asleep Fast?
Have you ever tossed and turned all night because you were unable to sleep?
To fall into a deep sleep, the brain wave should be in the theta state.
The EASYLab sound vibration mattress non-chemically activates the body’s  
immune system, inducing the theta state necessary to fall into a sleep.



INQ No. D1071

Provenby Science“ ”

Arousal State Sleep State

Brain States-Sleep

Asleep

Deep sleep

Vibroacoustic
Natural Therapy for
Best Solution of sleep

www.sleepia.com / www.easylabmattress.comHalcyon.Inc T. +82-2-582-4705 E. lj8539@naver.com

Nature Sleep



Ready-to-Cook Wild Greens Rice 
[INQ. NO. 2603C10]  Bibim Namul presents a simple way to 

enjoy Korean wild greens as a warm everyday meal. Made 
with pesticide-free Korean greens grown in Goheung and 
paired with mushrooms, it turns washed rice into fragrant 
namul rice without soaking, boiling, or separate prep.

The line includes Gondrae, Sanchae, and Bujiggaeng-i 
versions, each packed in convenient portions for easy 
storage and room-temperature distribution. Cordyceps, 
bunashimeji, and shiitake add texture and depth, while the 
cooked rice can also be adapted into namul pancakes, 
gimbap, soup, or japchae.

Its appeal lies in making traditional greens practical for 
busy households. Instead of treating namul as seasonal or 
labor-intensive, the product turns it into a quick pantry 
ingredient with a 24-month shelf life, broadening the 
×ÖÚÚÐÉÐÓÐÛÐÌÚɯÍÖÙɯÏÌÈÓÛÏàɯÏÖÔÌɪÚÛàÓÌɯÊÖÖÒÐÕÎɯÈÊÙÖÚÚɯËÐřÌÙÌÕÛɯ
meal occasions. 

Instant Japchae
JAPCHAElicious reimagines japchae as a hot-water meal 

ÛÏÈÛɯÐÚɯÙÌÈËàɯÐÕɯŗÝÌɯÔÐÕÜÛÌÚȭɯ!ÜÐÓÛɯÈÙÖÜÕËɯÎÓÈÚÚɯÕÖÖËÓÌÚɯÈÕËɯ
Goheung-grown greens such as Gondrae and Korean 
&ÖÓËÌÕÙÖËȮɯÐÛɯÖřÌÙÚɯÛÏÌɯÍÈÔÐÓÐÈÙɯÚÈÛÐÚÍÈÊÛÐÖÕɯÖÍɯÈɯÍÌÚÛÐÝÌɯ
noodle dish in a lighter, more convenient format.
!ÌÊÈÜÚÌɯÐÛɯÙÌØÜÐÙÌÚɯÕÖɯÔÐÊÙÖÞÈÝÌȮɯÛÏÌɯ×ÙÖËÜÊÛɯŗÛÚɯÖŚÊÌÚȮɯ

travel, outdoor activities, and quick lunches. The greens 
ÓÌÕËɯÈÕɯÌÈÙÛÏàɯÈÙÖÔÈɯÈÕËɯÈɯÔÖÙÌɯËÐÚÛÐÕÊÛÐÝÌɯŘÈÝÖÙɯÛÏÈÕɯ
standard instant noodles, while room-temperature storage 
and a 12-month shelf life make it practical for modern retail 
and export channels.
3ÏÐÚɯÊÖÕÊÌ×ÛɯÐÚɯÌÚ×ÌÊÐÈÓÓàɯÌřÌÊÛÐÝÌɯÉÌÊÈÜÚÌɯÐÛɯ×ÙÌÚÌÙÝÌÚɯ

the identity of japchae while removing most of the 
preparation burden. The result is a bowl that feels closer to 
a composed meal than a snack, with the texture of noodles 
balanced by the clean character of mountain greens. 

Instant Soybean Paste Soup
Namul Soybean Paste Soup brings Korean doenjang soup 

into an ultra-convenient format that is completed in about 
30 seconds with hot water. Using freeze-dried processing, 
the soup is designed to minimize losses in taste and 
nutrients while keeping the texture of greens and 
mushrooms lively.

Each block combines traditional soybean paste with 
natural ingredients such as shiitake, green onion, and kelp, 
creating a broth that feels savory and clean rather than 
heavy. Its small, lightweight format also makes it useful for 
camping, hiking, and overseas travel.

The Chwinamul version stands out for its pleasantly 
ÉÐŲÌÙɯŗÕÐÚÏȮɯÞÏÐÓÌɯÛÏÌɯÖÝÌÙÈÓÓɯÓÐÕÌɯÙÌŘÌÊÛÚɯÈɯÉÙÖÈËÌÙɯÌřÖÙÛɯÛÖɯ
make Korean soup culture easier to access. With a 36-month 

Food Products
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By Kwon Su-on anisuon@naver.com

ÚÏÌÓÍɯÓÐÍÌȮɯÐÛɯÖřÌÙÚɯÉÖÛÏɯ×ÖÙÛÈÉÐÓÐÛàɯÈÕËɯÓÖÕÎɪÛÌÙÔɯ×ÙÖËÜÊÛɯ
stability. 

Vegan Powder Meal
Korean Vegan Powder Meal develops early spring 

Chwinamul into a drinkable meal replacement. The 
formula blends pesticide-free sprouts from Goheung with 
ÖÙÎÈÕÐÊɯÚ×ÙÖÜÛÌËɯÎÙÈÐÕÚȮɯÜÚÐÕÎɯÜÓÛÙÈɪŗÕÌɯÙÖÈÚÛÐÕÎɯÈÕËɯ
ÎÙÐÕËÐÕÎɯÛÖɯÊÙÌÈÛÌɯÈɯÚÔÖÖÛÏɯ×ÖÞËÌÙɯÞÐÛÏɯÈɯÕÜŲàɯÈÙÖÔÈɯÈÕËɯ
gentle sweetness.

Muscovado sugar adds a softer sweetness, while the 
×ÙÖËÜÊÛɀÚɯ×ÓÈÕÛɪÉÈÚÌËɯ×ÙÖÛÌÐÕɯ×ÙÖŗÓÌɯÈÕËɯÊÈřÌÐÕÌɪÍÙÌÌɯ
composition widen its appeal from children to adults. 
/ÈÊÒÌËɯÐÕɯ×ÖÙÛÈÉÓÌɯÚÛÐÊÒɯÚÈÊÏÌÛÚȮɯÐÛɯÐÚɯ×ÖÚÐÛÐÖÕÌËɯÈÚɯÈɯŗÓÓÐÕÎɯ
meal option for workdays, commuting, and outdoor use.

What makes the shake notable is the way it transforms 
namul from a side dish into a wellness-oriented beverage. 
Rather than masking the ingredient, it builds a modern 
nutritional product around the identity of Korean greens 
and their natural seasonal character.

Across the lineup, Damwoo emphasizes ingredients from 
clean coastal Goheung, where greens are grown in open 
ŗÌÓËÚɯÜÕËÌÙɯÚÌÈɯÉÙÌÌáÌɯÊÖÕËÐÛÐÖÕÚȭɯ3ÏÌɯÊÖÔ×ÈÕàɀÚɯɁƙɪ,ÐÓÌɯ
Food” system means contract farms are located within 
about 8 kilometers, supporting same-day purchasing and 
production for maximum freshness.
3ÏÌɯ×ÙÖËÜÊÛÚɯÈÓÚÖɯÙÌŘÌÊÛɯÈɯÚÛÙÖÕÎɯÊÌÙÛÐŗÊÈÛÐÖÕɯÈÕËɯØÜÈÓÐÛàɯ

ÍÙÈÔÌÞÖÙÒȮɯÐÕÊÓÜËÐÕÎɯÝÌÎÈÕɯÊÌÙÛÐŗÊÈÛÐÖÕɯÈÕËɯÔÜÓÛÐ×ÓÌɯÍÖÖËɯ

safety and 
management 
standards. Several 
items additionally 
carry halal, FDA, and 
BeVeg credentials, 
while the Sanchae 
Bibim Namul version 
is described as gluten-
free and non-GMO 
ÊÌÙÛÐŗÌËȭɯ

Founded in 2018 in a small eight-pyeong space in 
Dohwa-myeon, Goheung, DAMWOO Agricultural Co., Ltd. 
began with the goal of creating higher value for local greens 
that were widely distributed as raw produce but remained 
underrecognized by consumers.

Its growth has been tied to social purpose as much as 
product development. The company operates as a social 
enterprise, supporting local contract farmers while also 
contributing jobs and services for seniors, multicultural 
families, and lower-income communities in the region.

That local foundation has steadily expanded into broader 
markets. Damwoo launched on Korean home shopping 
channels, entered diverse online platforms, and exported 
ŗÙÚÛɯÛÖɯÛÏÌɯ4ÕÐÛÌËɯ2ÛÈÛÌÚɯÉÌÍÖÙÌɯÙÌÈÊÏÐÕÎɯÊÖÜÕÛÙÐÌÚɯ
including Canada, New Zealand, Germany, Vietnam, 
Mexico, Dubai, France, and Australia.

Recent results show continuing momentum, with sales 
rising from KRW 326 million in 2022 to KRW 792 million in 
2024, and exports growing from USD 10,000 to USD 87,000 
ÖÝÌÙɯÛÏÌɯÚÈÔÌɯ×ÌÙÐÖËȭɯ ɯÚÌÙÐÌÚɯÖÍɯÈÞÈÙËÚɯÐÕɯƖƔƖƘɯÈÕËɯƖƔƖƙɯ
further highlights the company’s progress.

• �DAMWOO Agricultural Co., Ltd.      
15-6 Bongsan-ro, Dohwa-myeon, Goheung-gun, Jeollanam-do, 
Republic of Korea
Tel: (82-61)835-7375
E-mail: house4994@naver.com
Website: www.damwoomall.com
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K-perfume / K-Diɼ user factory
Fragrance product OEM ODM manufacturing factory 

(liquid type and solid type)

We manufacture the largest variety of fragrance products in Korea (about 
14 types, with a portfolio of over 800 products) and are currently exporting 
to the United States, Japan, Taiwan, Russia, and the Netherlands.

ventusacaqua
Room A401 in B-dong, 540 Misadae-ro, 2nd Hyundai Knowledge Industry Center, Hanam-si, Gyeonggi-do, Republic of Korea

Tel. +82-10-3730-3760   E-mail. info@ventusacaqua.com   www.ventusacaqua.com INQ No. D1021





Okdu Food has been involved in service area industry since 1992 and Okdu Food is also operating food 
manufacturing business and distribution business. Okdu Food has been constantly developing under the 

management philosophy of “Trust and Passion.”   We are confident that we are the competent partner 
for our abilities certified by relationship with various partner companies.

OKDUFOOD CO., LTD.
84, IT Valley, Gonggeun-myeon, Hoengseong-gun, Gangwon-do, Korea
Tel. 82-33-344-9272   Fax. 82-33-344-9271    www.okdufood.com    E-mail: okdu-food@naver.com

www.okdufood.com

Environmentally friendly Company

OKDUFOOD

INQ No. D1017





1st Partner SMBIOTECH

From Aqua within to 
Aesthetic beauty realized

Rm# 402, Ga-dong, Silla-TechnoVill, 90, Dangjeong-ro, Gunpo-si, Gyeonggi-do, Republic of Korea

T. +82-31-477-8818 F. +82-31-477-8819 E. k010k@daum.net www.smbiotech.kr   
SMBIOTECH Co., Ltd.


